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THE VACUUM COFFEE CAN: a 2-edged business tool 


A little more than twenty vears ago 
Canco made the first practical containers 
for vacuum-packing coffee. 

Since that time, the vacuum-packed 
coffee business has increased thirteen 
fold. 

It is easy to see why. 

For the vacuum can brought the in- 
comparable flavor and aroma of roaster- 
fresh coffee to millions who had never 
enjoyed such a pleasure before. 

And this new pleasure in drinking cof- 
fee created a business opportunity for 
roasters who were alert and put their 


coffee in the now-famous vacuum can. 

Local brands became national brands. 
Business increased many times over. And 
as volume multiplied itself, so too did 
profits. 

But roasters using the vacuum can 
found it a business tool with a second 
edge, too. 

For consumer satisfaction expressed 
itself in good will towards the roaster... 
loyalty to his brand name... and a high 
reputation throughout the trade. 

Truly, the vacuum can for coffee hears 
out the statement that people who do 


business with Canco profit. 

And why not? At their disposal they 
have both creative research and mechan - 
ical know-how in every phase of the 
packaging business. 

For 46 years American Can Compan 
has been improving containers and ii) 
venting new ones. 

And while these achievements mak: 
an impressive list, the point is this: The-: 
achievements are evidence that we ar 
experts in solving container problem 

The “Canco” solution will increa~: 
your business and your profits. 


American Can Company (canco) NEW YORK - CHICAGO - SAN FRANCISCO 
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READY FOR THE TAKING 


The 1948 packing season bids fair to become one of the most critical in 
canning history . . . its problems among the most confusing. Convenience 
and economy in using canned food are daily more obvious as living costs 
spiral upward. But—production costs are at an all-time high and may be 
headed higher . . . Mr. Canner be proud of your 1947 record—and pre- 
pare yourself to meet 1948's challenge—success may well depend upon 
two things: 

On the quality of your pack. Quality food will sell in any market 

.. will always meet competition. 

On efficient equipment. Labor-saving devices, high-speed operation, 
keep down costs. The cariner should scan every inch of his production 
lines and bring them to their maximum efficiency. 

So it's all aboard for Atlantic City. To feel the pulse of the industry? To 
see your broker? Your distributor? By all means, yes, but above all, to spend 
the bulk of your time in the Convention Hall, studying the 1948 offerings 
of machinery, equipment and supplies. For, remember, at the exhibit, more 
than anywhere else in Atlantic City, you will find the key to your big 
1948 problem. 


4 
t! 
/ | \ 
\< 


Add to Plant Efficiency ... 


Designed by CRCO to synchronize with high-speed production lines, 
the installation of these labor-saving machines will break bottle-necks 
and lower labor costs. Send for complete details and prices. 


CRCO ROD WASHER DE-WATERING REEL 

Will remove all splits and skins and For use at discharge end of flumes, CRCO UTILITY ELEVATOR 

thoroughly wash the product. — Avail- washers or other equipment where For use im feeding graders, cutters 

able with 3/32", 5/ 52", o¢ 9/32" spac- the product must be freed of water blanchers and other Site of processing 

ings. _ | or brine before the next operation. equipment where it is essential to main- 


tain a continuous, even flow of product. 


CRCO-AMERICAN CENTRIFUGAL PUMPS 


Will handle liquids and semi-liquids at substantial head pressure-—or may be used 
to pump chopped or crushed products at normal head pressures. _— Give less agi- 
tation and aeration than ordinary types of centrifugal pumps. 


CRCO INSPECTION TABLES 


l'lange-belt, standard belt, steel belt Tables suitable for 
practically all vegetables and fruits are available in vari- 
ous widths and any length desired. Sanitary type con- 
struction, 


DEPENDABLE POWER UNITS 


LeRoi Power Units are built to meet the need for a better unit—a heavy-duty 
engine that is economical to operate, easy to maintain and designed for contin- 
uous service and long life. In models from 33 to 51 H.P. 


Coonything FOO PROCESS ORM: + 
Chisholm-Ryder Company of Pennsylvania Ayars Machine Company . 
AN AFFILIATE : A SUBSIDIARY 103 


Meet Us at the Atlantic City Convention, January 16th to 21st, 1948 
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An old-fashioned Christmas used to 
mean long hours of cooking drudgery for 
housewives. But today, thanks to mod- 
ern canning, the drudgery is completely 
unnecessary. Mrs. America can really 
enjoy her Christmas festivities knowing 
that without a lot of old-fashioned bother, 
her Christmas dinner will make a hit 
with the whole family. From ‘‘soup to 
nuts” the best Yuletide delicacies come 
in cans. 

We are proud of our long association 
with the canners of fine foods, proud, too, 
that Continental has always stood for 
only the best in quality and service! 


CSE CON tyes. 


ANSWERS 


I. Santa is known by different names 
all over the world. In France it’s ‘‘Bon- 
homme Noel’; in England it’s ‘Santa 
Claus”’;inGermany it’s ‘‘Kriss Kringle’; 
and in Holland it’s ‘San Nicolaas.”’ 


2. At your local grocer’s! Modern can- 
ning methods have enabled canners to 
pack succulent, ready-to-eat hams in 
large pear-shaped cans—saving house- 
wives hours of work and worry during 
the holiday season. 


3. Many people in Sardinia celebra‘e 
Christmas with a feast of wild bo’. 
These tusked animals are extrem: 
difficult to catch—so difficult and d«n- 
gerous, in fact, that the lucky hun er 
who bags one usually shares the m= :t 
with his less fortunate neighbors. 


4. You’re right! They all come in ca::s! 
The canning industry today bos 
more than 400 separate food itens 
packed in cans! 


CONTINENTAL C CAN COMPANY 


100 East 42nd Street 


THE CANNING TRADE .- 


New York 17, N. Y. 


December 22, 1947 


QUIZ FOR CANNERS 
| 


41 


THE CANNING TRADE 


THE BUSINESS JOURNAL OF THE 
CANNING AND ALLIED INDUSTRIES 


Published Every Monday Since 1878 ° 


ARTHUR |. JUDGE, Editor bs 


VOLUME 70, NUMBER 22 


ADDRESS ALL CORRESPONDENCE BALTIMORE 2, MD. 


EDITORIALS 


and if He does you will have that Merry Christ- 

mas which we wish each one of you of our large 
and fine family of readers. Every year brings us closer 
to an ever-widening circle of friends in this great 
industry, and this closing year is the greatest of them 
all. That means you have made a Merry Christmas for 
us, and we are grateful; because this widening circle 
is possible only because one has brought along another, 
and he in turn brings his friends to join the circle, and 
so we extend to wherever canning is conducted ; and not 
because of any intrinsic worth, but from that fellow- 
ship of a common interest and sympathy which they 
find in this old Journal, whose greatest pleasure is to 
devote its services to them. Friendliness begets friend- 
liness, and is there anything finer in this world than the 
appreciation of friends? And so it is a real greeting we 
send out to each one of you, and may God bless you and 
prosper you in the year to come, as you well deserve. 


(5 REETINGS!—God rest ye merrie, gentlemen, 


PROGRESS—lIn full step with the progress shown 
in the production of canned foods—in improved quality 
as ell as larger quantity—what might be termed the 
edu: :tional ability of the industry is marked. Always 
the . have been good thinkers and good speakers as 
Sen ‘or Fernald and Hugh S. Orem, but they were 
sta: -outs, whereas today the industry is full of them. 

Y «a who have followed the development of our Asso- 
ns know this. And here is an excellent example 
*h advances. Read and note well the remarks of 
ident Emil Rutz of the N.C.A. page 8 of this issue. 


INTERFERENCE, PLEASE—Any attempt on 
irt to elaborate on the subject would fall short of 
the ark. Mr. Rutz covers his subject well and does 
not ince words in doing so. In private conversation 
ists his address does not represent N.C.A. policy 
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but is, he believes, not in disagreement with the think- 
ing of most individual members. Like Mr. Rutz, this 
publication believes that the Canning Industry can con- 
tinue to render outstanding service to the public only 
if it is left free to exercise its own good judgment and 
initiative. The controls suggested by the proposed agri- 
cultural program would remove cannery management 
from experienced, proven hands and place it squarely 
in the hands of untried, irresponsible Government per- 
sonnel. Experience has shown the chaotic conditions 
that result from such procedure. Every canner and 
everyone even remotely allied with him, should take it 
upon himself personally to fight not only this proposed 
program but the determined effort to socialize our 
Government. 


CONVENTIONS—The Minnesota Canners Meeting 
held at St. Paul, December 17, wound up the Annual 
Fall Conventions of State Organizations that followed 
one another in rapid succession. This year THE CAN- 
NING TRADE possibly covered more than ever before. 
Our only regret is that conflicts prevented our atten- 
dance at several more. It’s a service we thoroughly 
enjoy and we hope our readers are pleased with our 
efforts. 

Now the pressure is on for the National at Atlantic 
City. Our issue of January 5 will give you a preview 
of the mammoth affair—the program of meetings— 
what to expect at the huge machinery and supplies 
exhibit—the brokers program, etc., etc. The wise can- 
ner will map out his program beforehand, plan the days 
and times he will visit the Show, what items of machin- 
ery he needs, supplies, services, etc. He will make 
appointments ahead of time to consult with his brokers. 
And he will plan by all means to take in the entire pro- 
gram presented by N.C.A. Time is running out, make 
up that schedule now and avoid confusion later. 
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Heavy-Duty 
Plunger Filler 


PLANTS GO MODERN 


MODERN 
Universal Corn Cutter 


MODERN 
Lewis Quality 
Grader-Washer 


PROCESSING EQUIPMENT 


. When you install Modern Machinery and Methods, 
your Production Steps Up... Processing Becomes Sim- 
pler... Costs Are Held Down... Product Quality and 
Prestige Rise...and your pack commands Higher 
Prices— 

How can your plant “GO MODERN’? There's a 260- 
page book on that subject, the FAC General Catalog 
No. 800. It's much more than a catalog. It tells you 
all about the most Modern Machinery for processing 
Corn, Peas, Beans, Tomatoes, Fruits and many other 
products—but it also describes Modern Methods, Time- 
Saving Techniques. 

It shows Flow Charts and Modern Layout Diagrams 
picturing how you can re-arrange your plant to get 
better results from the same floor-space. 

If you don’t have a copy of this ready reference 
book, write for your Free Copy right now. 


MODERN 
FMC Kyler-Labeler 


MODERN 
Hand Pack Filler 


0-300 


FOOD MACHINERY CORPORATION 


Sprague-Sells Division Hoopeston, Illingis 
BRANCHES: NEW YORK—BALTIMORE—SAN JOSE, CALIFORNIA 


MODERN 
A-B Pressure 


Cooker and Cooler 
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FINCH SUCCEEDS BURNS NEW YORK 


Three new directors added—Rutz, Campbell and Meyer featured in 
interesting program——Meeting well attended 


At the 62nd Annual Meeting of the 
Association of New York State Canners, 
held at Buffalo, December 11 and 12, Mr. 
Glenn E. Finch of the Edgett-Burnham 
Company, Newark, was the unanimous 
choice of New York canners to succeed 
popular Ed Burns, Alton Canning Com- 
pany, as President of the Association for 
1948. W. S. Macklem, Curtice Brothers 
Company, Rochester, was elected Vice- 
President; and Elbert Garlock, Victor 
Food Corporation, Victor, handles the 
money. 


DIRECTORS 


At the business meeting the member- 
ship voted a change in the By-Laws 
authorizing an additional three Directors, 
increasing the number from nine to 
twelve. To acomplish this, six new Direc- 
tors were elected. In future years, four 
Directors will be elected each year to 
serve for a period of three years. In addi- 
tion to the above named officers then, the 
Board of Directors is made up as fol- 
lows: E. J. Heher, Birds Eye-Snider Divi- 
sion, General Foods, Rochester; K. M. 
Ingison, Fruit Belt Preserving Company, 
East Williamson; H. L. Page, Producer- 
Canners Cooperative, Inc., North Collins; 
George Pierce, Olney & Carpenter, Inc., 
Eden; Donald Tobin, Victor Preserving 
Company, Ontario Center; C. S. Stell, 
Comstock Canning Corporation, Newark; 
Howard Pierce, Camden Packing Com- 
pany, Camden; Leo Naughton, Haxton 
Foois, Ine., Oakfield; W. Borncamp, 
Dut! -Mott Company, Inc., Holley.” E. E. 
Burns, Alton Canning Company, Alton; 
W. °°. Frey, W. N. Clark Company, 
Roc) ster; and L. F. Long, Red Wing 
Com ny, Ine., Fredonia are the retiring 
Dir rs, 


WELL ATTENDED 


A. most readers know, the New York 
mee g is “big time”. While the State 
does ot hold production records on any 


part lar commodity, it does boast, and 
righ so, of the high quality and versa- 
tility ‘ its packs. Consequently canning 
ls a orosperous venture in the State. 
Nat: «lly then, machinery and supply- 
men od brokers turn out in great num- 
bers gain favor with these preferred 
acco’ s, This year was no exception. 
Ti program consisted of four big 
nam peakers—Emil Rutz and Carlos 
Cam cll, President and Secretary re- 


Spect ely of N.C.A.; A. E. (Woody) 
Mey: Administrator Research and Mar- 
keti» Act; and an economic expert, 
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Wesley Lindow of the Irving Trust Com- 
pany, New York City. In true New York 
fashion, genial President Ed Burns con- 
ducted the sessions with clock-like pre- 
cision. Excepting the business session, 
which was also brief, members and guests 
were asked to “sit” exactly three hours 
and forty-five minutes in the two days. 


THE SPEAKERS 


The address of N.C.A. President Rutz 
is so vitally important to each and every 
member of the industry that it is fea- 
tured in this week’s issue on another 
page. If you were fortunate enough to 
have heard this talk either at Columbus 
or Buffalo, read it again and digest it 
fully. Aside from its militant message, 
the address is a gem of construction and 
expression. 

N.C.A. Secretary Carlos Campbell 
geared his remarks to the tone of Mr. 
Rutz. The success of free enterprise, he 
said, is dependent upon the strength of 
individuals, keen competition between 
them and their willingness to take a 
chance. These factors obtain continuously 
in the canning industry. 

The speaker pointed out that “in 1946 
when the future was exceedingly difficult 
to forecast and when many government 
experts were predicting a recession or 
minor depression, a sufficient number of 
canner’s took the gamble that the demand 
for food and canned foods in particular 
would continue high, with the result that 
the aggregate production of canned fruits 
and vegetables in 1946 reached the all- 
time record of 500 million cases, which 
was double the amount of an average 
annual pack before the war. 

“The result of the large 1946 produc- 
tion, together with continued large pro- 
duction in 1947, has been that prices of 
canned fruits and vegetables have de- 
clined during 1947, and in fact more of 
the items are lower priced today than 
they were a year ago,” Mr. Campbell 
emphasized. 


THE PRESENT FOOD SITUATION 


Mr. E. A. Meyer, Administrator, Re- 
search and Marketing Act, advised his 
audience that canners would receive only 
indirect benefits from the foreign aid 
program. Speaking of the inflated de- 
mand today, Mr. Meyer pointed out that 
before the war, the United States sup- 
plied but 5 per cent of the world’s total 
plied but 5 per cent of the World’s total 
exports of grain. Today that figure 
stands at 45 per cent. When conditions 
return to normal, this country may 
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find itself with a highly distorted pro- 
duction machine. 

Speaking of the Marketing Act and the 
research programs instituted under its 
provisions, Mr. Meyer reminded his audi- 
ence that all projects are recommended 
by people in the industry concerned. He 
urged industry to continue its research 
programs stating that if the money spent 
by the Government results in industry 
spending less, then the program has been 
a failure. 

Under the Act, the Government will 
conduct long range programs, leaving 
concurrent problems in the hands of in- 
dustry research personnel. 

Mr. Welsey Lindow of the Irving Trust 
Company, chose as his subject “The Gen- 
eral Economic Situation”. He has prom- 
ised us a copy of his address and we will 
give it to you in a later issue. 


VEGETABLE WASTES FOR 
FEED RESEARCH 


Two research projects were announced 
by the Department of Agriculture, one 
of which will seek to demonstrate the 
practicability and type of equipment 
needed to produce animal feeds from 
vegetable wastes on a commercial scale, 
the other to evaluate commercial-scale 
processes for drying potatoes for feed 
and other non-food uses. Both projects 
are under the Research and Marketing 
Act and will be conducted under the 
supervision of the Eastern Regional Re- 
search Laboratory of the Bureau of 
Agricultural and Industrial Chemistry 
where scientists have already demon- 
strated on a pilot-plant scale the possi- 
bilities of producing poultry and other 
animal feeds from vegetable wastes and 
potatoes. 


STUDYING TIN ORDER 


Although no tin control orders have 
yet been made, the Department of Com- 
merce is still studying methods for the 
conservation of tin by the use of substi- 
tute materials for tin plate in the pack- 
aging of certain products. Conferences 
have been held with representatives of 
can manufacturers and several industries 
now packaging their products in tin plate 
cans, in an endeavor to find the least dis- 
ruptive methods of conserving critically 
short material. Some proposals have 
been made and others will be studied 
before final action is decided upon. 
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N.C.A. AND THE SCIENCE MARKETING 


A Frank Discussion of the Farrington Report which, if effectuated by Con- 


gress, would make possible the complete regimentation of agriculture, 


Marketing is a staple of industry. It 
is as old as primitive man. His first sur- 
plus became an object of barter or trade 
in a reciprocal exchange of goods or their 
equivalent in value. When primitive man 
found himself short on a need, long on 
what he produced, something had to be 
done about it; something was done about 
it. Here were the first faint glimmer- 
ings of an activity we could call market- 

However complex modern usuage, basic 
factors remain constant. You have too 
much of something the other fellow 
wants, while he is situated in reverse. 
Marketing is simply the act of exchange, 
whether in terms of commodity or money. 
ing. 

With an act goes experience. Mistakes 
are eliminated, new economies effected, 
costly lessons are learned, and the pro- 
cess. however intricate and far-flung, 
rounds out to concrete knowledge. Not 
abstract knowledge (note well), not con- 
clusions drawn from reading and the 
making of charts, but from the daily 
grind and tears. The result is a slow 
but unerring crystallization of knowledge 
to which it is proper to apply the name 
science. 

The National Canners Association is 
rendering a great service to the industry, 
in the dissemination of this knowledge of 
past experience to the individual canners 
of America, and amid the handicaps of 
our own inperfections and in the face of 
obstacles and interference from without, 
the industry has forged steadily ahead 
in a growing efficiency of operation and 
service. 

N.C.A. is symbol and substance of the 
conviction that each man in an industry 
can do more by working together in the 
collection of business experience than he 
can separately. It is no exaggeration to 
state that N.C.A. is an integral part of 
the gradual development of a social con- 
science, beneficial to and in large consid- 
eration of the public good. It was early 
recognized that man could no longer live 
by himself. Increasing cognizance had 
to be taken of the rights of others, set- 
ting limits on the lawless freedom of the 
individual impatient of restraint. N.C.A. 
has been a factor in the development of 
an expanded conscience within our own 
industry, inasmuch as it is more and 
more recognized that we can succeed only 
as we serve. 


FREE ENTERPRISE OR 
GOVERNMENT CONTROL 
In a multiplicity of people there is an 
increasing diversity of viewpoints. We 
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including acreage and prices of crops grown for the canning industry 


BY EMIL RUTZ, 


President National Canners Association, 
Washington, D. C. 
and 
President, Schuckl & Co., Ine., 
Sunnyvale, California 
Presented before the Ohio and New York 
State Canners Conventions 


have American free enterprise on the one 
hand and governmental control on the 
other. The two will not live together. 
One must disappear. Present govern- 
mental proposals frankly admit this fact. 
The individual must count for less and 
less, bureaucracy, power-hungry, for 
more and more. The argument is that 
in an ever-increasing complexity of our 
economy fewer and fewer people are cap- 
able of self-government, and that we 
move in a world of little people. “God 
must have loved the common people, he 
made so many of them” said Abraham 
Lincoln, and Woodrow Wilson observed 
that “The heart of humanity beats under 
very plain jackets.” We endorse these 
fine sentiments. But we have gone far 
beyond them in governmental attempts 
to regulate the individual by doing more 
and more of his thinking for him. 

Communism and Fascism are final ex- 
pressions of this evil philosophy. Com- 
munism is organized indigence. It is the 
full circle of helpless man, lifted to the 
delusion of power and grandeur by edict 
of socialistic absolutism. The social de- 
pendent of yesterday feels a new import- 
ance, not because of what he is, but by 
the delusion of a political paternalism, 
a red flag, a symbol constituting but a 
new slavery far worse than the old, with 
the battle carried no more to hard ad- 
versity demanding individual thinking, 
effort, and initiative, but to the firing 
squad, ending everything. The answer 
to Communism is not Fascism. Fascism 
is Communism with a college education. 
Communism looks downward, Fascism 
backward. There is neither inspiration 
nor progress in either ideology. Both 
represent systems of organized dictator- 
ship, and they have in common the over- 
weening desire to control by orders 
assumed to be given in supreme authority 
and as little as possible subject to any 
review or revision. Fascism and Com- 
munism are equally disastrous to the 
development and maintenance of individ- 
uality. The one is a system of govern- 
mental control by organized wealth, the 
other by organized poverty. 


THE FARRINGTON PROPOSAL 


N.C.A., rejecting both approaches as 
applied to the problem of marketing, 
holds to the American way; to the view 
that marketing is a science fully know- 
able, applicable, workable. Science means 
systematized knowledge, and knowledge 
is experience. These salients of perform- 
ance in the canning industry require the 
exercise of intelligence and judgment by 
the farmer planting his crop, and the 
canner buying it for processing and mar- 
keting. Knowledge won through experi- 
ence must not be set aside by an artificial, 
remote governmental control device, such 
as is suggested by “Programs to Effec- 
tuate a Long-Range Policy of Abun- 
dance” presented on October 7 of this 
year before the House Committee on 
Agriculture and Subcommittee of the 
Senate Committee on Agriculture and 
Forestry, by Carl C. Farrington, Chair- 
man of Price Policy and Production 
Adjustment Committee and Assistant 
Administrator of the Production and 
Marketing Administration. These pro- 
grams aim, among other things, to amend 
the provisions of the Agricultural Ad- 
justment Act of 1937, relating to mar- 
keting agreements and to subject fruits 
and vegetables for canning to compulsory 
marketing orders without the consent of 
the processors. Congress has rejected 
similar proposals seven times: In 1934, 
1935, 1936, 1938, 1939, 1940, and in 1946. 


If the new proposals became effective, 
government orders could control, directly 
or indirectly the following: 

1. Acreage production of all farm pro- 

ducts. 

2. What any canner could buy ‘rom 

any grower. 

3. Shipments, that is, what any c: nner 

could ship to any market. 

4. Surpulses—by surplus pools, sale, 

distribution of returns. 

5. Prices to growers by grade, qu lity, 

size. 

6. Prices of finished goods. 

7. Fair trade practices. 


The plan presented by Mr. Farri gton 
has the complete backing of the © 2cre- 
tary of Agriculture and represen: the 
recommendation of the Departme ¢ of 
Agriculture. If put into effect by Con- 
gress, the Secretary of Agriculture \ ould 
be clothed with such discretionary we! 
as to make possible the almost co: plete 
regimentation of agriculture ir the 
United States. Its elaboration ant ex- 
planation in the 20-page statement ‘rom 
the office of the Secretary of Agriciture 
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coustitutes as complete and explicit an 
ex oression of industrial regimentation as 
he- ever appeared in the United States. It 
ec istitutes a blanket coverage of all com- 
m dities from farmer to canner to con- 
su ner. Nothing is left to the imagination. 
It is proposed that clerks in Washington 
and preoecupied heads of departments 
shall hereafter plan and grow the crops, 
se!l them to processors, can them, market 
them, with human beings mere inciden- 
tals, mere cogs in the machinery of in- 
dustry. 


A TOTALITARIAN SCHEME 


The existing law now provides for 
genuine marketing agreements with can- 
ners, or with any other processors or 
handlers. Why does not that suffice? 
Because that is not the nature of govern- 
ment meddling. It grows on what it feeds. 
Give it an inch and it wants a mile. We 
are told that all this legislative buzz- 
buzz would operate as a “bulwark against 
depression.” Experience bears out that 
it would do nothing of the kind. Actually, 
it is a totalitarian scheme, admirably 
fitted to establish and serve the ends of 
dictatorial government in frank opposi- 
tion to democracy and to anything re- 
motely resembling American free enter- 
prise. 

The Russian people were promised for 
momentary inconvenience, a long-range 
‘national policy of organized, sustained 
abundance.” This is precisely what the 
Russians were promised, although the 
words used here are those of a speaker 
for the U. S. Department of Agriculture. 

What did the Russians get? Are we 
interested? We should be for their “dish” 
will be ours, if we are short-sighted 
enough to string along with this dicta- 
torial marketing legislation playing con- 
tinually before us. The Russians got 
rationing, ticketing, and the queue line. 
They got political manipulation of food 
and the push-around under absolute dic- 
tatorship. The Russians got scarcity by 
frecving up any incentive to produce, 
since work for the State is as exciting as 
Siberia. The Russians got waste for 
effi cney in politics instead of effective- 
ness in production. 

{ op losses, hunger, mounting costs, 
anc staggering taxations disturb not at 
all. our seasoned bureaucrat. Power, 
anc ts misuse in manipulations of indus- 
tri: activity, at whatever frightful cost 
toi: ‘vidual initiative and public welfare, 
is ement enough to conscience. The 
dre 1 of long-range abundance is a 
mir y solace in conference rooms and 
con ttee hearings. 


BE A MAN ON A FARM” 


-he expression of these views, it is 
so y to be called a most rabid reac- 
tion -y, or at least a capitalist. Yet one 


cal. © a success in business and not lose 
his hole head and heart to it. The trend 
of ught today is toward a true liberal- 


ism hat neither scorn the past nor fears 
the ture. To resist Communist and 
Fas t experiments in the government 
con. | of industry to which all thinking 
me: vill react unfavorably, by no means 
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Canners League of Florida, officers and executive committeemen. Left to right, 
seated: Charles McCartney, of Stokely Foods, Inc., Tampa, treasurer; C. Howaad 
Sweatt, of the Besco Products Co., Orlando, president; and Rouss May of the Hills 
Brothers Co., Bartow, vice president. Standing, left to right: M. C. Peters, of the 
Floridagold Citrus Corp., Lake Alfred, and C. E. Lindsey, of the Lakeland Highlands 
Canning Co., Highlands City, members of the executive committee; Homer Hooks, of 
Lakeland, secretary-manager of the League; and H. B. Davis, of Juice Industries, 
Ine., Dunedin, representing B. C. Skinner on the executive committee. Not shown 
are vice presidents Logan Bloodworth, of the Cherokee Products Co., Ft. Pierce, and 
J. Adams Bruce, of Bruce’s Juices, Tampa, also absent was Walter L. Graefe, presi- 
dent of Pomona Products Co., Clermont, member of the executive committee. Mr. 
Graefe and Mr. Lindsey are former presidents of the National Canners Association. 


brands them as reactionaries. America 
has a heritage richer and more vital than 
anything we can borrow from Europe. 
And the cost does not exceed the gains. 

Life itself flings down a challenge to 
strength that endures, and to weakness 
that perishes. In the new altruism we 
say we owe the weak a helping hand, and 
this, too, as a deserving service, not as a 
detached charity. You will find that 
golden thread running through all the 
warp and woof of N.C.A. But the weak 
everywhere must be helped to strength, 
not to indigence. We don’t want it that 
way. We want to learn by experience, and 
be allowed to act on that knowledge. Of 
such is the science of N.C.A. and of our 
industry as a whole. 

We want to preseve the best for a ral- 
lying point of general progress. A good 
example of that best was furnished by 
the early American pioneers. Cut off 
from the old, they built the new. They 
conquered the external hardships by 
courage, and by a defined purpose, rep- 
resenting their own ways of life indepen- 
dent of what had been left behind. 

We have no more frontiers of earth, 
but only of the mind, and who can say 
that the latter have been explored fully, 
or ever shall be? There is a crying need 
today for more initiative, imagination, 
and forward-looking thought, These go 
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into the vision of a people, and where 
there is no vision there is governmental 
paternalism, bureaucracy, and the dead 
hand of remote control, and of senseless 
edict, pushing men around in a vacuum 
of dumb estimate, with waste crumbling 
off to deep ends of glut and searcity for a 
thin middle of efficiency. Measured by 
results obtainable through individual ini- 
tiative, government controls constitute a 
remedy worse than the disease. 

Things look so seductively, so entic- 
ingly easy on paper. Let us as thinkers 
smash this conspiracy against an indus- 
try and against the fine service it has 
rendered, and will, with our alertness to 
duty, continue to do. To this aim and 
to this end N.C.A. pledges its best, in 
knowledge, in experience, in practical 
application, in making more available the 
science that underlies all our activities, 
giving practical application to those ring- 
ing words of Ralph Waldo Emerson, 
truer and more timely today than when 
he uttered them: “Don’t be a farmer, 
be a man on a farm.” 

Here, surely, is the keynote to the real 
long-range American view, the winning 
plan for responsible, sane industrial en- 
terprise. May it count not merely as 
American history that has passed, but 
also as an inspired reach into new hori- 
zons of better things to come. 
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GRAMS INTEREST 


TIME EXTENDED FOR FILING 
WAGE-HOUR BRIEFS 


The Wage and Hour Administrator has 
extended the time for filing briefs in 
connection with the proposed redefini- 
tions of the terms “executive”, “adminis- 
trative”, “professional”, and “outside 
salesman” as used in Section 13 (a) (1) 
of the Fair Labor Standards Act, from 
December 2, 1947 to February 6, 1948. 


NEW NCA MEMBERS 


Since October 24 the following firms 
have been admitted to membership in the 
National Canners Association: Belling- 
ham Canning Company, Bellingham, 
Washington; E. H. Bendiksen, South 
Bend, Washington; Canners, Inc., Clarks- 
ville, Arkansas; Egegik Packing Com- 
pany, Seattle, Washington; Millar Broth- 
ers & Company, Philadelphia, Pennsyl- 
vania; Nelbro Packing Company, Seattle, 
Washington; Paramount Canning Com- 
pany, Haines City, Florida; Quality 
House Specialties Corporation, New York 
City; Rio Foods Company, Inc., Mer- 
cedes Texas; Rio Sun Company, McAllen, 
Texas; The Sugar-Mil Food Products 
Company, Plant City, Florida. 


BOB SINDALL, JR. 
HEADS A. K. ROBINS 


At a recent meeting of the Board. of 
Directors, Robert A. Sindall, Jr., was 
elected President and Secretary of A. K. 
Robins & Company, Inc., Baltimore, 
Maryland canning machinery manufac- 
turers, succeeding his Dad in the office. 


THE CONVENTION EXHIBITS 


The following is the schedule of “open 
hours” for the Canning Machinery & 
Supplies Exhibits to be held at Atlantic 
City during Convention week: 

January 16—Noon to 6:00 P. M. 

January 17—9:30 A. M. to 6:00 P. M. 

January 18—Noon to 6:00 P. M. 

January 19—Noon to 6:00 P. M. 

January 20—9:30 A. M. to 6:00 P. M. 

January 21—9:30 A. M. to 6:00 P. M. 


MRS. KELLOGG DIES 


Mrs. Mabel Brande Kellogg, wife of 
Edgar C. Kellogg, Director of Purchases 
and Supplies for National Canners Asso- 
ciation, died on December 8 after an ill- 
ness of several weeks. Mrs. Kellogg had 
been Special Assistant to the Chief of 
Investigations, General Accounting Office 
for a number of years. Besides her hus- 
band she is survived by her mother, Mrs. 
L. F. Brande. 
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DR. BURTON MAKES A CHANGE 


Laurence V. Burton, for many years 
Editor of Food Industries, has been ap- 
pointed Executive Director of Packaging 
Institute, Inc., with offices in New York 
City. 

Dr. Burton is well known to many can- 
ners for his work as a Food Technologist 
and Food Editor. 


ROSSOTTI APPOINTS AIELLO 


George S. Hubbard, Central Division 
Sales Manager in charge of the Chicago 
offices of Rossotti Lithographing Com- 
pany, has announced the appointment of 
Frank A. Aiello as sales representative 
for the States of Wisconsin, Minnesota 
and Iowa. 


RECUPERATING 


Parker Mitchell, Jr., of F. O. Mitchell 
and Bro., Inc., Perryman, Maryland, is 
recuperating from an appendectomy and 
is doing very nicely. 


FLORIDAGOLD AT CONVENTION 


Floridagold Citrus Corporation, Lake 
Alfred, Florida, will be represented at 
the Convention by M. C. Peters, James 
W. Gray, and Earl Newton who will 
make their headquarters at the Traymore 
Hotel January 14 through January 22. 


JOINS SEAVEY & FLARSHEIM 


Arthur W. Solberg, well known in 
Minnesota food circles, has been named 
manager of the merchandise department 
of Seavey & Flarsheim Brokerage Co. 
at Minneapolis. 


CANNED POULTRY 


The quantity of poultry canned or used 
in canning during October totaled 9,386,- 
000 Ibs. This was 14% less than was 
canned in October last year, but 61% 
more than canned during October 1945. 
The pounds canned during October show 
an increase of 63% over the amount in 
September, compared with an increase 
of 43% for the same period last year. 
The quantity canned consisted of 8,604,- 
000 Ibs. of chicken and 782,000 lbs. of 
turkey. 


MARRIED 


Joseph Weemer, partner in the Gettys- 
burg, Pennsylvania canning firm, Bur- 
goon & Yingling Company, was married 
on October 25. 


THE CANNING TRADE 


FOREIGN TRADE LEADS 


LEBANON—Enmile A. Rayes, represent- 
ing Nakad Traboulsi & Co., Rue du Port, 
Beirut, is interested in purchasing can- 


ned foods. He is now in the United 
States until February 15, 1948. U. S, 
address: 303 Fifth Ave., Room 801, New 
York, N. Y. 


EAT WHAT YOU WANT 


If you are one of the many Americans 
who hesitate to eat food combinations 
such as sauerkraut and cream puffs, and 
pickles and milk, quit worrying. You can 
enjoy them to your heart’s content. 

That, at least, is the theme of the new- 
est Pete Smith Specialty, released this 
month (December) by Metro-Goldwyn- 
Mayer. The film points out the scientific 
fact that no combination of foods which 
are digestible by themselves can form 
an undigestible mixture. 

Entitled “Have You Ever Wondered,” 
the film short will be screened from 
coast to coast. The National Pickle 
Packers Association and the National 
Kraut Packers Association were among 
those cooperating with M-G-M in the 
preparation of the movie as part of their 
campaign to explode fallacies concerning 
food. 


LAUNCHES BUSINESS 


William R. Frey this week announced 
his resignation as vice president and 
sales manager for the W. N. Clark Co., 
Rochester, N. Y., canners, effective Dee. 
31. He will open a food brokerage busi- 
ness as Frey Sales Co. in West Hartford, 
Conn. Mr. Frey, who comes from a long 
line of canners, states that his new firm 
will serve Connecticut and Western 
Massachusetts. 


NIAGARA BUILDS CANADIAN 
PLANT 


Newest expansion move of the Niagara 
Filter Corporation, Buffalo, New York, 
is the building of a new plant on the out- 
skirts of Toronto, Ontario, Canada, for 
the company’s Canadian branch. The 
need for the new plant was dictated by 
the rapidly expanding volume of business 
being received from the company’s 
Canadian clients. It is said the volume 
has more than doubled in the past year 
and the continually expanding ba: 
makes larger plant facilities necessary. 
Manning Otis, Production Manager. will 
supervise operations, and H. A. 
Kenzie, well known sales represent :tive 
and filtration engineer, will make his 
headquarters at the new plant. 


PLANS $18,000,000 REFINERY 


American Sugar Refining Compan» this 
week announced plans for the con:{ruc- 
tion of a new $18,000,000 sugar re‘‘nery 
on the Boston waterfront. 

Building of the new plant will start 
“as soon as building costs are within 
reach”, according to a spokesman for the 
company. 
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“DISTRIBUTORS NEWS 


KEYSTONE BROKERS ORGANIZE 


Yood brokers operating throughout the 
“Ponnsylvania Dutch Belt” in the heart 
of Pennsylvania, have organized the Key- 
stone Food Brokers Association of Penn- 
sylvania and elected T. (Bill) Young of 
Clarke & Young, Harrisburg, President. 
Paul Becker of the Pennsylvania Broker- 
age Company, Lancaster, was named 
Vice-President; Dan F. Yunker, Yunker 
Brokerage Company, Harrisburg, Secre- 
tary-Treasurer. 


Directors elected include James A. 
Weaver, James A. Weaver Company; and 
James G. Trost, William H. Trost Com- 
pany, both of Lancaster. 

Plans are under way to promote and 
feature the trading area in which the 
Association operates, and to bring it 
forcibly to the attention of the leading 
manufacturers and packers throughout 
the country. 


DALLAS BROKERS ELECT 


J. F. Ferguson, Ferguson Brokerage 
Company, was elected President of the 
Dallas Food Brokers Association at the 
monthly meeting held on December 5. 
Other officers elected include E, L. Jack- 
son, Underwood-Moore-McGrath & Jack- 
son, Vice-President; L. E. Wilkins, 
Wilkins Brokerage Company, Treasurer; 
and A. J. Phillips, Jr., A. J. Phillips Com- 
pany, Secretary. 


GROCERS CONVENTION 


The annual conventions of the National 
Retailer Owned Grocers and the Coopera- 
tive Distributors of America will be held 
jointly at the Congress Hotel, Chicago, 
January 25 to 28. 

Features of the convention will be two 
food trades luncheons, the first to be held 
at 12:30 P. M. on January 26, and the 
second on January 27. That evening the 
annual NROG banquet will be held in the 
Casino of the Congress Hotel. Admission 
to both the luncheons and the banquet 
will © by reservation only. 


LOUIS BROKERS ELECT 


E. ard Kehr, of the food brokerage 
com) ny bearing his name, was elected 
Pres ent of the St. Louis Food Brokers 
Asso ation at the annual meeting held 
on '.cember 9. Other officers elected 
were cobert E. Jones, E. F. Jones Com- 
pany Vice-President; Oscar G. Reich- 
ardt, »., Reichardt Brokerage Company, 


Secr ry; and Lou Riedinger, Salinger- 
Ried. ver Brokerage Company, Trea- 
sure 

Nc Directors elected were Ward 


Nolte, Carl Hoffman, and 
Jame \oore, of all brokerage firms iden- 
tified _y their names. 
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KEARNEY HEADS PHILADELPHIA 
BROKERS 


At the annual meeting of the Philadel- 
phia Food Brokers Association, held on 
Monday, December 1, Frank J. Kearney, 
A. E. Turner & Company, was elected 
President; Frederick W. Chase, Chase 
Sales Company, Vice-President; and 
Paul R. Woody, W. G. Bonstedt & Com- 
pany, Secretary-Treasurer. 


Directors elected at the meeting were 
R. L. Fitzwater, Jr., R. L. Fitzwater & 
Son; and Robert F. Boyce, Robert F. 
Boyce Company. 


RETIRES 


Morris Joseloff, vice president of First 
National Stores Co., in charge of its 
Hartford, Conn., division, has retired. 
He was one of the founders of the Econ- 
omy Grocery Co. of Waterbury and was 
vice president and general manager of 
that chain when it was absorbed by First 
National in 1929. 


MEMPHIS BROKERS ELECT 


At a recent meeting of the Memphis 
Food Brokers Association, I. H. Mayor 
of Milton L. Knowlton Company, was 
elected President; Richard Harding of 
Forrest & Wilson, Vice-President; and 
M. K. Evans of H. S. Fulcher & Com- 
pany, Secretary-Treasurer. The new 
officers will be installed at the January 
meeting. 


K & R APPOINTS BROOKS 


K & R Fruit Products, Inc., Upland, 
California canners of fruits, vegetables 
and citrus juices under the “Vita-Pak” 
and “Nation’s Taste” labels, have ap- 
pointed “Harold C. Brooks, Inc., of Los 
Angeles, their exclusive national sales 
agent to direct the sales of all of their 
canned products. The company is insti- 
gating a program of increased national 
distribution through the appointment of 
brokers throughout the country. 


REPS TO FROLIC 


New York Association of Grocery 
Manufacturers’ Representatives will hold 
its annual Christmas party at the Hotel 
Astor on Dee, 22. O. E. Seegelken, direc- 
tor of California Packing Corporation, is 
chairman of the reps’ activities commit- 
tee, which is handling the party. 


JEWEL’S SALES JUMP 


Jewel Tea Co., Inc., Chicago food chain, 
reports for the four weeks ended Nov. 29 
sales of $11,254,890.12, a gain of 28.1 
percent over the $8,785,045.58 reported 
for the corresponding 1946 weeks. 


Sales for the first 48 weeks of 1947 
were $116,875,593.38, a jump of 48 per- 
cent over the $78,964,591.91 reported for 
the like 1946 period. 
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WEST COAST NOTES 


PROFIT & LOSS—F. E. Booth & Co., Ine., 
San Francisco, Calif., reports November 
sales of $368,472 and a profit of $10,395. 
This compares with sales of $567,215 and 
profit of $22,155 for the corresponding 
month last year. Sales for the fiscal year 
to November 30 totaled $2,665,553, with 
a load of $5,411, against sales of $3,257,- 
981 for the like period last year, when 
profits amounted to $118,667. 


DIVIDEND—The Columbia River Packers 
Association, Astoria, Ore., canners of 
fish, has declared a dividend of $5.00 a 
share, compared with $3.00 paid last 
year. At a special meeting of stock- 
holders a five for one split in the com- 
pany’s stock was authorized. 


NEW WAREHOUSE—Hunt Foods, Ine. has 
announced plans for the erection of an 
additional warehouse at its plant at Hay- 
ward, Calif. This will add about 156,000 
square feet to its warehouse facilities. 
EXPANDING—The Lehman Printing and 
Lithographing Company has announced 
plans for a $750,000 expansion of its 
plant facilities at 530 Second St., San 
Francisco, Calif. 


TUNA VIA LSTs—The Columbia River 
Packers’ Association, Astoria, Ore., is 
converting two 228-ft. LSTs into re- 
frigerated vessels to transport tuna from 
Central and South American fishing 
grounds to the Oregon cannery. The 
vessels are being converted to peace- 
time use at a cost of $300,000 each, and 
are scheduled to sail for the fishing 
grounds early in January. Nick Bez, 
chairman of the Board of the packing 
company, is also head of the Pacific 
Exploration Company, which operated 
the large refrigerator tender, the Pacific 
Explorer, on a long-range expedition 
earlier this year. 


MEXICAN MILK—The Golden State Com- 
pany, Ltd., a large California dairy con- 
cern, has entered into management and 
supply agreements with Products Lac- 
teos de Sonora, of Hermosillo, Mex. The 
Mexican concern is erecting a plant at 
Hermosilla for reconstituting fluid milk 
from dry whole milk and for the pro- 
cessing of other related products, in- 
cluding citrus juices. The California 
concern is directing the building of the 
plant and will manage it for a period 
after its completion. 


DEATH—Philip Braden Pyke, sales pro- 
motion manager of the Stecher-Traun 
Lithograph Co., San Francisco, Calif., 
died here November 30, after a brief 
illness. He was 45 years of age and had 
been associated with this firm for more 
than 20 years. He is survived by his 
widow, Eileen Ronan Pyke. 


JOINS McLAUGHLIN CO. 


Wallace Hay, well known in Cleveland 
food trade circles, has joined the staff of 
The T. M. McLaughlin Co., food brokers 
of that city. 
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GLASSED FOODS 


GLASS CONTAINERS 


Production of glass containers in Octo- 
ber totaled 9.6 million gross, according 
to the Burea of the Census, Department 
cf Commerce. This total was 3 percent 
creater than September production but 
was 8 percent below the 10.5 million gross 
produced in October 1946. Production of 
liauor bottles and wine bottles in October 
registered substantial gains of 61 and 46 
percent over September, while returnable 
beer bottles and dairy products contain- 
ers showed smaller gains of 34 percent 
and 15 percent, respectively. Production 
of packers’ tumblers, returnable beverage 
bottles, and non-returnable beer bottles 
declined slightly. 

Shipments of glass containers in Octo- 
ber amounted to 9.2 million gross, show- 
ing no change from September but a 
decline of 13 percent from October 1946 
shipments. Fruit jars and narrow neck 
food containers registered declines of 92 
percent and 46 percent, respectively. 
These losses were substantially offset, 
however, by greatly increased shipments 
of liquor bottles, wine bottles, narrow 
neck chemical containers, and returnable 
beer bottles. Shipments for export rose 
from 373 thousand gross in September to 
396 thousand gross in October, a gain of 
6 percent. 

This report is based on complete cover- 
age of the industry although estimates 
are included for a few companies that did 
not report for October. 


AN ANCHOR HOCKING SALUTE 
TO THE FOOD PACKERS OF 
AMERICA 


For the fourth consecutive year An- 
chor Hocking Glass Corporation will tie- 
in with the Annual Canners’ Convention 
by sponsoring a special announcement via 
their radio program “Crime Photogra- 
pher” on January 15... the eve preced- 
ing the opening of the Convention at 
Atlantic City. 

Purposes of the announcement are to 
salute the food packers of America, play 
up the importance of the Convention ses- 
sions, and emphasize the splendid work 
they are doing in handling and preserv- 
ing the food crops of America’s orchards, 
fields and streams. 

Following is the content of the com- 
mercial announcement to be delivered 
over the 145 stations of the Columbia 
Broadcasting System on Anchor Hock- 
ing’s “Crime Photographer” program on 
Thursday, January 15, 1948, at 9:30 p.m., 
EST. 

“This year America . . . the land of 
plenty ...is sharing with the world one 
of the most serious food crises in history. 
If it were not for the food packers of 
America in convention this week at At- 
lantic City, this crisis would be far 
greater than it is. For the food packers 
of America take each food crop as it 
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ripens and becomes ready for market... 
products of field and orchard and stream 
. .. and preserve them for your use 
throughout the year If it were not for the 
magnificent efficiency of our food packers, 
much of the food produced in America 
would be wasted and would never reach 
the market. Ag it is, even in this year 
of food shortages, it is possible for you 
to enjoy varied and healthful meals 
throughout the year. Anchor Hocking is 
proud to be associated with the food 
packers of America and to be privileged 
to supply so many of the glass containers 
and easy-to-open caps which bring you 
the better brands of food. Anchorglass 
containers and tamper-proof Anchor caps 
are products of Anchor Hocking . . . the 
most famous name in glass.” 


O-I SELLS BOX PLANT 


Announcement has been by 
Owens-Illinois Glass Company, of the 
acquisition by International Paper Com- 
pany of the corrugated plant and equip- 
ment which have been operated by 
Owens-Illinois at Vernon, California. 


International Paper Company plans 
for the continued operation of this prop- 
erty for the production of corrugated 
products and will supply the full require- 
ments of Owens-Illnois Glass Company’s 
plant at Vernon, Calif., in addition to 
other users of corrugated containers in 
the Los Angeles area. Personnel which 
has been employed by Owens-Illinois in 
the operation of its plant will continue 
with International. 

The purchase by International of the 
corrugated plant will in no way affect the 
operation of Owens-Illinois’ glass con- 
tainer plant at Vernon. 


2,4-D ELIMINATES WEEDS IN 
STRAWBERRIES 


Small weeds in strawberry beds can be 
eliminated by the use of a 2,4-D spray, 
research conducted at Michigan State 
College and Chatham Agricultural Ex- 
periment Stations has shown. R. F. 
Carlson and J. E. Moulton, specialists 
in horticulture, conducted the tests. 

The spray was applied at half the com- 
monly recommended strength for weed 
control, when the weeds were as much as 
two or three inches tall. Although strong 
enough to destroy weeds, the spray did 
not injure the strawberry plants, the 
specialists report. Strawberry plants are 
fairly resistant to low concentrations of 
2,4-D, with some varieties more resistant 
than others. The new Robinson, now 
widely grown in Michigan, is more re- 
sistant than the old standby, Premier. 

Timing of the spray application is im- 
portant, the horticulturists warn. The 
young flower buds and flowers on straw- 
berry plants are sensitive to 2,4-D. 
Therefore, the second-year or fruiting 
bed should not be sprayed until after 
harvest. The first-year bed may safely 
be sprayed at any time since no crop is 
harvested during that year. 


THE CANNING TRADE 


CALENDAR OF EVENTS 


JANUARY 5-6, 1948—Food Process- 
ors Conference, University of California, 
Berkeley, Calif. 


JANUARY 7-9, 1948—Annual Meet- 
ing, Northwest Canners Association, 
Multnomah Hotel, Portland, Ore. 


JANUARY 8-9, 1948—Cannery Field 
Men’s Course, University of Illinois, 
Union Building, Urbana, III. 


JANUARY 11-138, 1948 — Annual 
meeting, National Preservers Associa- 
tion, Stevens Hotel, Chicago, Ill. 


JANUARY 13-17, 1948—Annual Meet- 
ing, National Food Brekers Association, 
Atlantic City, N. J. 


JANUARY 16-17, 1947—Winter Meet- 
ing, National Pickle Packers Association, 
New York, N. Y. 


JANUARY 16-21, 1948—Annual Ex- 
hibit, Canning Machinery & Supplies 
Association, Convention Hall, Atlantic 
City, N. J. 


JANUARY 18-22, 1948—41st Annual 
Convention, National Canners Associa- 
tion, Atlantic City, N. J. 


JANUARY 19, 1948—Annual Meet- 
ing, Canning Machinery & Supplies As- 
sociation, Auditorium, Atlantic City, 
N. J. 


JANUARY 19, 1948—Annual Conven- 
tion, National-American Wholesale Gro- 
cers Association, Atlantic City, N. J. 


JANUARY 25-28, 1948—Annual Con- 
ventions, National Retailer Owned Gro- 
cers and Cooperative Food Distributors 
of America, Congress Hotel, Chicago, IIl. 

JANUARY 27-29, 1948—Annual Can- 
ners and Fieldmen’s Conference, Indiana 
Canners Association, Purdue University, 
Lafayette. Ind. 


FEBRUARY 9-11, 1948 — Food Pro- 
cessors Conference, University of Cali- 
fornia, Berkeley, Calif. 


FEBRUARY 11-13, 1948—40th An- 
nual Convention, Ozark Canners As-ocia- 
tion, Colonial Hotel, Springfield, Mo. 


FEBRUARY 12-13, 1948—A vnual 
Canners’ & Fieldmen’s Conference, »‘ichi- 
gan State College, East Lansing, Mich. 


FEBRUARY 12-13, 1948—Northe: stern 
States Wheat Control Conference, ‘Iotel 
Commodore, New York, N. Y. 


FEBRUARY 26-27, 1948 — A nual 
Meeting, Canners League of Calif rma, 
Fairmont Hotel, San Francisco, C ‘if. 


MARCH 15-18, 1948—Annual C: 
tion, Association of Frozen Food 'ack- 
ers, Chicago, III. 


MARCH 15-27, 1948—Canner, and 
Processors School, Ohio State Ul iver- 
sity, Columbus, Ohio. 

JUNE 6-10, 1948—8th Annual © nfer- 
ence, Institute of Food Techno’ zists, 
Benjamin Franklin Hotel, Philad: iphia, 
Pennsylvania. 
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-HAYNIE HOT-WATER TOMATO SCALDER 


SINCERE 
HOLIDAY 
GREETINGS 


* 


The Haynie Hot Water Tomato Scalder has been in successful oper- 
ation during the past three seasons and has proven its practicability, not 
only in the saving of stock, steam and water, but permits the scalding of 
ripened tomatoes ina minimum period of time, while the partly ripened 
tomatoes are permitted to remain in the scalder for alonger otal . Hund- 
reds of satisfied users. 


Write for copy of No. 700 Catalog. 


A. K. ROBINS & COMPANY, INC., 


Manufacturers of Canning Equipment 


BALTIMORE 2, MARYLAND 


- & Replace 3 hand packers with 
a BURT Case Packer operated 


) by one employee. 


FL H LANGSENKAMP COMPANY 


Speed up production while 
saving on manpower. Operate at 
low cost. 


Send for 
Case Packer 
circular 


Write for 
Labeler 
folder 


MACHINE COMPANY, 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


Market Very Quiet, Reported As Nothing 

Doing—Consumers Buying In Huge Volume 

—Good Christmas Weather Favors Shoppers 

Thus Far—Thoughts Turn To Atlantic City 
And The Coming Big Convention. 


UNIQUE—For the first time in a long series 
of years, running back into the last cen- 
tury, there would seem to be a general 
condition this week in the canned foods 
market of “nothing doing’. Always of 
course this Christmas holiday season is 
quiet among the canned foods traders, 
because wholesalers and retailers have 


long since laid in their supplies and are. 


now busy handing them out to the little 
housewives who count more than ever 
upon these helpful food products, during 
their Christmas shopping and prepara- 
tions. But it is unique that neither re- 
tailers nor wholesalers, neither canners 
or brokers are bothering their heads 
about canned foods stocks, that is so far 
as market conditions or buying more 
right now is concerned. They are just 
not mentioned in the marts of trade this 
week and of course next week will wit- 
ness the same sort of absent treatment. 

But don’t think that the retail trade, 
independent and chain store groceries, 
are being neglected. Despite the urge of 
“Christmas present buying” the little 
housewife knows that the, as it were, 
Lord and Master of the house—to say 
nothing of the young princes and prin- 
cesses, will come home with added appe- 
tites, sharpened by their efforts and also 
by the winter-weather, and that they 
must be fed, no matter how badly the 
usual schedules may be disrupted. That 
is exactly where canned foods fit in best: 
with them a meal can be dished up in jig 
time, and be wholly acceptable to said 
Lord and Master and the little ones. All 
hail to canned foods, and their ever- 
ready answer to the late shopper, or over- 
worked wage earner. 

Maybe we should have put our report- 
ers out among the retail and wholesale 
trade to see how canned foods are mov- 
ing, but they most certainly would not 
have gotten cordial receptions, all stores 
—all streets and all roadways—are 
clogged with humanity trying “to get 
through” with their last minute shop- 
ping. There has been no time for inter- 
views or for researchers investigating the 
movement of canned foods. The job will 
be considerably lessened after the holi- 
days, and the job of counting up supplies 
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greatly lessened, because the shelves will 
be pretty bare—and the cash registers 
well worn down. Let us just hope that 
they will leave some canned foods to sup- 
ply the long winter months beginning 
with the new year. It may prove to be 
a close fit, since the canned foods list 
shows smaller advances in prices, over 
previous ones, than any other item in the 
retail food trade. And by the same token, 
that is assurance for you canners and 
other producers of canned foods, of a 
fine strong market well into next canning 
season. If that does not spell a very Merry 
Christmas, and a Happy, prosperous New 
year, what could? 

Dame Nature has come to the assis- 
tance of the busy Christmas shoppers, 
giving mostly clear, moderately cold 
weather, for which the dear ladies will 
bless him. Some sections, of course, have 
gotten their supply of snow, and others 
will before Santa drives his reindeers 
down to homes, but the Fall has come on 
very gently and evenly, and for the sake 
of the poor—if there be any such left— 
we hope it will go on until after the New 
Year at least. 


THE CONVENTION—AIl attention is cen- 
tered upon the rapidly approaching At- 
lantic City Convention. With Christmas 
over that big event of the year is right 
at our doorsteps, and since about every- 
one and his nephew intends to be present 
in Atlantic City it means the whole indus- 
try is interested. They thought they were 
arranging these meetings so that there 
would be a minimum of conflict between 
canner meetings, machinery-supply shows 
and brokerage considerations, but there 
are those who do not like the arrange- 
ments and say they will not go. Don’t 
take any bets that they won’t. When the 
time comes the drag will be so heavy 
that he will be a heroic soul able to resist. 
The industry will be in Atlantic City at 
this Convention. 

But now prepare to have a real Christ- 
mas, and enjoy every minute of it. And 
don’t overlook the real meaning and in- 
tent of Christmas. 

Market prices of all canned foods seem 
to be so solid and strong that no one con- 
siders it necessary to comment market- 
wise upon them. We have not heard of 
any canner that has had to dicker in the 
market place, if his goods were worth 
while, worth the market prices then rul- 
ing. But shoddy goods have had rough 
sledding, whenever they appear, and that 
seems to be remarkably seldom. 

Merry Christmas to all. 


THE CANNING TRADE 


NEW YORK MARKET 


Quiet Indeed—Government Causes Pause— 

All Eyes Turning To Atlantic City—Big Cali- 

fornia Tomato Pack—Standard Peas Easier— 

No Change In Corn—tInterest In Pumpkin 

Continues To Lag—Salmon Market Strong— 
Sardines Firm. 


By “New York Stater” 


New York, December 19, 1947 


THE SITUATION—Pre-holiday dullness has 
settled down in the local market with a 
vengeance, and the trading tempo this 
week was quiet indeed. Wholesale buyers 
are still wrestling with an inventory 
problem, and are in addition concentrat- 
ing on their holiday items at the moment. 
Hence, traders here do not look for any 
upturn in activity until after the turn 
of the year, although in some quarters 
the belief is held that some last-minute 
trades may be completed, covering goods 
in canners’ hands and for shipment and 
billing during the first quarter of 1948. 


THE OUTLOOK—There are many intangible 
factors in the present situation,—not the 
least of which is Washington’s backing 
and filling on the price control and 
rationing issues,—which are giving food 
distribution management cause for un- 
certainty. Hence, it is expected that 
buyers in most instances will adhere to 
cautious inventory policies, at least until 
they have an opportunity to get together 
with their canners and fellow distribu- 
tors at the Atlantic City meetings and 
talk over the general question of “Where 
do we go from here?” 


TOMATOES—There was relatively little 
trading interest in southern tomatoes 
during the week, and canners’ price views 
were without change. Meanwhile, the 
trade is studying reports that, contrary 
to early-season predictions, California 
canners have hung up another al!-time 
production record in tomatoes and tomato 
products this season. A total of some 
1,400,000 tons of tomatoes went ‘» the 
packers this year, against 1,325,50. tons 
last year, and the pack of finished prod- 
ucts naturally showed a commensurate 
increase. Buyers are inclined to wait 
and see what Coast packers do ‘1 the 
matter of pricing before proceedin: fur- 
ther in their tomato buying operations. 
PEAS — Canners are reportedly showing 
more willingness to part with standard 
peas, and offerings at 90 cents are re 
ported both in the Tri-States and in the 
midwest. The market is still holding 
relatively firm on fancies, however, al- 
though there is little interest in offerings 
shown by distributors. 
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CORROSION- 


RESISTANT 
EQUIPMENT 


V Heavy Duty Jacketed Kettles—Stainless Steel, Pure 
Nickel or Monel 


Super-Jacketed Kettles—Stainless Steel, Pure Nickel 
or Monel 


Y Storage Tanks—Plain, Jacketed or Insulated— 
Stainless Steel, Pure Nickel or Monel 


Y Plug Valves—Flush Type—Stainless Steel, Pure 
Nickel or Monel 


Y Pulp Tanks—Stainless Steel 
Y Agitators—Stainless Steel 


W “No-Coil”’ Heating Tanks—Stainless Steel, Pure 
Nickel or Monel 


Y Vacuum Pans—Stainless Steel 


. . . in Standard Sizes or designed to Specific 
Job Needs 


A. S. M. E. CODE AND CERTIFICATE 
PRURNISHED WITH EACH JOB 
LEE Metal Products Co., Inc. 


419 PINE STREET . . . PHILIPSBURG, PA. 
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Greetings! 


Looking backward ober pears of 
progress, we are naturally grateful 
to those whose patronage and good 
will habe enabled us to prosper and 
grow. We are determined to merit a 
continuance of pour favors. 


May this Bolivay Season be a 
joyous one for pou and pours and the 
New Vear be one of unprecedented 
Happiness. 


MACHINE 
Green Pea Hulling Specialists 


REWAUREE 


incorporated 1924 
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BEANS—Fill-in buying on both standards 
and higher grades is the order of the day, 
and the market this week was without 
noteworthy change. Prices show a steady 
undertone, however. 


CORN—There was no change in the situa- 
tion this week, and demand was at a low 
ebb. Canners, however, continue to show 
strong price views, and see no difficulty 
ahead in liquidating the balance of the 
1947 pack at full figures. 


PUMPKIN—While this is the season of 
heaviest consumption of canned pump- 
kin, buyers are showing no interest in 
cannery offerings, and continue to con- 
centrate on the job of clearing out carry- 
over stocks. The state of the market is 
illustrated by retail prices ranging all 
the way from two cans for 19 cents to a 
price of 19 cents per can,—both for fancy 
2% pumpkin, but in different retail out- 
lets. Meanwhile, the current market is 
not any too strong at $1.00 per dozen for 
fancy 22s, f.o.b. canneries. 


CALIFORNIA FRUITS — Buyers here who 
have been short on a few items are look- 
ing into the situation precipitated by the 
recent Canadian embargo against canned 
fruit imports from the United States, 
with the thought that some fruits con- 
tracted for Canada, but not shipped prior 
to the effective date of the embargo last 
month, can be picked up for domestic 
distribution. Aside from this, however, 
there was relatively little interest being 
shown in the fruit situation here during 
the week, with the exception of pineapple, 
where additional supplies are still being 
sought. Coast advices note a_ steady 
market for most fruits in first hands, 
with the only signs of general weakness 
centering on apricots. 


cITRUS—Price cutting continues the order 
of the day among Florida juice canners, 
and the trade is generally adopting a 
“hands-off” policy until the situation 
stabilizes. It is expected that markets 
will work into steadier ground as the 
fruit season progresses. 


SALMON—With final pack estimates indi- 
cating a yield: of only about 4,250,000 
cases in Alaska for the 1947 season, it is 
evident that the trade continues to face 
a relatively strong salmon market, with 
no possibility of any significant carry- 
over at the end of the season. While new 
business was quiet in the market here 
this week, prices for coast shipment re- 
mained firm. Local distributors in a 
number of instances have been able to 
make needed replacements by purchasing 
in the resale market from distributors 
who bought earlier in the season on a 
lower price basis, and are now anxious 
to turn some of their inventory into cash. 


SARDINES—No change is reported in the 
Maine sardine situation this week, and 
canners are showing firm price views on 
the small unsold stocks they still have on 
hand .. . California canners are experi- 
encing difficulty in making much of a 
pack, and are not seeking business. 
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OTHER CANNED FISH—A steady to strong 
market prevails on tuna on the coast, 
and canners generally are selling fancy 


and grated only in combination ... The 
shrimp situation continues firm at the 
Gulf, with canners closely sold up... 
Seattle reports note a strong market on 
new pack oysters, with 5 oz. tins firm at 
$15.50 per case for whole oysters, f.o.b. 


CHICAGO MARKET 


Inventories Higher, and Warehouses Are 
Filled—Retail Business Exceptionally Good— 
No Buying This Week-—Growers Want 
Higher Prices On Crops—Pea Canners To 
Advertise—An Error Corrected—Tomatoes 
Strongly Held—Beans Moving Well—Bottom 
On Citrus Prices Has Been Reached—Canned 
Fruits Cleaning Up And Are Firm—Canned 
Fish At High Prices. 


By “Midwest” 


Chicago, December 19, 1947 


THE MARKET—With the holidays fast ap- 
proaching business activity has ground 
almost to a complete standstill, with 
buyers directing their efforts toward sell- 
ing and reducing warehouse inventories. 
In this respect, inventories at the present 
time here in Chicago are actually higher 
than they were last year and it is no 
overstatement to say warehouses are 
filled to the bulging point. In fact, the 
average distributor has goods stored in 
public warehouses in addition to his own 
facilities being packed to capacity. How- 
ever, while ordinarily a condition of this 
kind might cause concern, the situation 
at present is entirely different than last 
year, as warehouse stocks are well bal- 
anced and retail business has been ex- 
ceptionally good. Canned foods are mov- 
ing to the consumer with the dollar sales 
as high or higher than last year’s record- 
breaking levels, and it would seem that 
it is just a question of time when buyers 
will again be forced to replenish stocks. 
Temporarily though, the no buying signs 
are out in no uncertain terms and will 
remain there until shortly after the first 
of 1948. 

Disquieting reports are reaching here 
of higher prices for raw stock with which 
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canners will be faced during the 1948 
season. There is talk of increased prices 
on pea, corn and tomato acreage, amoun'- 
ing to anywhere from $5.00 to $10.00 per 
ton. This, of course, is in addition to 
other higher canning costs which alreac y 
are obvious, all of which is not received 
with any enthusiasm by distributors try- 
ing to hold the line on food prices. Of 
course, a situation of this kind has elimi- 
nated the fear of declining markets in 
the face of heavy inventories and the 
pressure to sell—so much in evidence at 
the end of 1946—is not apparent today. 
Distributors are convinced that barring 
a tailspin in business generally, which 
does not seem in the cards at the moment, 
they will be faced with prices just as 
high, or higher, than those paid for 
stocks in present inventories. 


PEAS—There is little movement of peas 
from local canners to the wholesale trade 
and unfortunately, distributors are com- 
plaining about the movement of peas to 
the consumer. With the exception of 
smaller sieves of fancy Alaskas, stocks 
are heavy and complete, although so far, 
there has been little pressure selling on 
the part of canners and few concessions 
in price, except on standards, especially 
sweets. In view of higher prices in the 
offing, canners are not disposed to force 
the issue and weaken the market. In- 
stead, at a recent meeting held in Mil- 
waukee, the canners present unanimously 
agreed to an assessment on a per case 
basis to raise a fund of $200,000 to adver- 
tise and help push the sale of peas. It 
will be interesting to see the results. 


CORRECTION—In a recent report on peas, 
it was stated in this column that mid- 
western canners were offering extra stan- 
dard 4 sieve Alaskas at 90c to 95c, which 
was an error, as the quotation applied to 
standards only. Extra standard 4 sieve 
are being held at $1.15 to $1.20 per dozen, 
f.o.b. cannery. 


TOMATOES AND TOMATO PRODUCTS—In the 
face of light buying the remaining small 
unsold stocks of peeled tomatoes are 
strongly held, with midwestern canners 
quoting $1.75 for extra standards 2’s and 
$9.00 for 10’s. Eastern sources, who 
have merchandise still available to sell, 
are quoting standard 2’s from $1.4» to 
$1.50 with 10’s at $7.00 to $7.25. | ocal 
tomato canners faced with the pros ects 
of higher costs all along the line ext 
season, are content to sit on the sid: ines 
during the present lull, as they feel heir 
present asking prices will be easi! ob- 
tainable between now and the new »ack 
which is a long time away. Tomato ice 
from Indiana and Ohio canners i: still 
being held on the basis of $1.05 for + vict- 
ly fancy 2’s and $2.25 for 46 oz., alt! ugh 
have been hampered somewhat by we? 
prices from California where the: ap- 
parently is a surplus of tomato pro. cts. 
The market on California paste is .eak 
and 6 oz. tins are available on the asis 
of $6.50 per case, down from pre ous 
levels. However, California canners ‘ave 
firm ideas on tomatoes in view of ‘nall 
remaining lots. Some quotations ave 


December 22, | 947 


= 


ycached here from Texas on the basis of 
$ .35 to $1.40 on standard 2’s altho can- 
vs from that section of the counti‘y 
e handicaped as far as the Chicago 


yn arket is concerned due to excessive 
f eight rates as compared to rates from 
n arby sources. 

BEANS—Green beans have been 
moving well to the consumer and partic- 
ularly faney cut beans as well as fancy 
whole beans could be sold if they were 
available. However, nothing is being 
offered here except from the south, al- 
though Chicago buyers ordinarily do not 
prefer southern beans under their top 
labels. Nevertheless, standard and extra 
situndard cut beans from Texas and New 
York are receiving a lot of interest with 
sales reported here on the basis of $6.75 
for tens extra standard cuts and $5.50 
for standard cuts. Extra standard 2’s 
are offered at $1.25, with standards at 
$1.00 to $1.10. 


coRN—Interest in corn which was red hot 
earlier in the season has simmered down 
considerably as stocks are well balanced 
with the exception of fancy cream style, 
which just does not seem to be available. 
Besides, corn has been affected the same 
as all other canned vegetables in that 
buyers prefer to sit tight temporarily 
until after year end inventories. 


OTHER VEGETABLES — Canners are still 
threatening to raise the price on sauer 
kraut, which at the present time, is avail- 


able at $1.25 for 244’s and $4.20 for 10’s 
with the trade showing more interest. 
The fall pack of spinach from the south 
is being offered here at $1.10 for 2’s, 
$1.45 for 2%’s and $5.00 for 10’s, al- 
though the interest shown by Chicago 
buyers has not been anything about 
which to get excited. Pumpkin still re- 
mains the weak spot, with canners push- 
ing for sales and not having too much 
success. Fancy 2'’s Pumpkin is being 
featured by the chains at 3/29c. 


cITRUS—Now that raw oranges are 
bringing 75c per box, it just is not in the 
cards for canners to pack and sell at 
present low levels on all citrus juice. 
As a result, many canners have delayed 
operations and others already under way 
are proceeding very cautiously. However, 
while buying so far has been very light, 
the bottom seems to have been reached 
and the major factors responsible for 
the severe price cutting have upped their 
ideas slightly. Good quality juice can 
still be purchased on the basis of 77%4ce 
for No. 2 fancy natural orange juice and 
$1.80 for 46 oz., with blended at 72%4c 
and $1.6714, although many canners are 
holding for more money. Early packed 
juice is still available at slightly less 
money, the quality of which is not satis- 
factory to the average buyer. As a 
result, buyers have been proceeding slow- 
ly, but from all indications will be ready 
to step in and buy when they feel the 
time is right. Once buying does start, 
this market could show a sharp reaction 
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and move upward quickly, as present 
levels are certainly unprofitable from a 
canner’s standpoint. The same thing 
happened last year and obviously, could 
happen again. Fancy grapefruit sections 
in No. 2 tins are currently offered at a 
low of $1.25 and $1.15 for broken. 


CALIFORNIA FRUITS—While little or noth- 
ing is being offered from first hands in 
the way of desirable grades of shelf sizes, 
buyers are holding off on further ship- 
ments on contracts previously written. 
The situation is due entirely to ware- 
houses which are filled to a point where 
additional merchandise just cannot be 
handled, although canners would like to 
ship goods they still have on the coast 
and on which buyers have made com- 
mitments. Despite buyers feeling that 
additional canned fruit may be available 
after the first of the year, it looks from 
here as though cling peaches are clean- 
ing up very nicely and little or nothing 
will be available between now and new 
pack. The last sales here were reported 
on the basis of $2.60 for choice 2%’s. 
Bartlett pears are also just about ex- 
hausted, with very little being offered. 
There are still some whole unpeeled apri- 
cots to be sold, which are not moving too 
well and California still has some free- 
stone peaches which must be sold and 
which are being offered at rather attrac- 
tive prices. No. 1 tall fancy in extra 
heavy syrup are offered at $1.95 with 
choice in heavy syrup at $1.85, and stan- 
dards at $1.70. 2%’s are available on the 
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basis of $3.00 for fancy, $2.75 for choice 
and $2.45 for standard. Pineapple, as 
usual, is still very much in demand, with 
available supplies entirely inadequate to 
take care of present trade demands. 


CANNED SEAFOODS—Due to increased cost 
of raw stock forced upon canners by 
fishermen, some canners have already 
advanced the price of tuna $1.00 per case, 
which is not going to be helpful even 
though so far supplies have been behind 
demand. Jobbers report a slowdown in 
the movement of tuna with considerable 
difficulty being experienced on tuna 
flakes. California sardines have reached 
such a high level that despite the short- 
ages of canned seafoods, Chicago buyers 
are just not interested. Little is being 
offered in the way of salmon, shrimp or 
imported sardines, although with the ex- 
ception of the latter item, buyers are con- 
tent to await further developments in 
view of warehouse conditions at present. 


CALIFORNIA MARKET 


Gift Boxes Of Foods In Heavy Demand—Dry 
Bean Market Quiet But Prices Hold—Fruit 
Shipments Lag For Want Of Storage Space— 
Tomato Movement Slows—Spinach Prices— 
Citrus Crop Estimates—Fish Imports Gain In 
Volume—Sardine Picture Continues Dark. 


By “Berkeley” 


San Francisco, Calif., Dec. 19, 1947 


FOOD GIFTS—An interesting feature of the 
Christmas Season has been the heavy 
demand for gift boxes and baskets of 
choice foods, including canned and dried 
California products, oranges, nuts and 
the like. In pre-war years, this was an 
important item with many old-time gro- 
cery concerns, but rationing put some- 
what of a damper on it. Now, fancy 


packs are back again and with the cost of 
living at a high level gifts of food are 
thankfully received. Gift boxes of this 
kind are to be seen in some self-service 


stores with more and more grocers giving 
attention to this opportunity for check- 
ing up additional sales. 


DRY BEANS—The California dry bean 
market is rather quiet, but prices are 
either well maintained or are on the up- 
grade. Prices for immediate shipment are 
largely without change, but those calling 
for shipment the last week in December, 
or in January, call for premiums of 25 
cents to 75 cents per 100 pounds. Can- 
ners and distributors have comparatively 
light stocks on hands, but have been hesi- 
tant about placing orders until after 
January Ist for inventory reasons. U.S. 
No. 1 standard Lima beans have sold as 
high as $25.25, with Baby Limas quoted 
at $10.00 to $10.50. Small Whites have 
sold during the week up to $16.00, but 
quantities moved have been small. 


FRUITS—The California canned fruit 
market is about as quiet as it has been 
in recent years, but canners are not 
pressing offerings of any items they may 
regard as surplus. Buyers still have 
quantities of fruits in the warehouses of 
canners and say they cannot give ship- 
ping orders until they have room to store 
their purchases. A fair amount of ship- 
ping is being done, but canners would like 
to do even more. Unsold fruits consist 
largely of water, pie and seconds, with 
fruit nectars an item with some canners. 
Fancy grades of peaches, apricots and 
pears are in comparatively light supply 
in first hands, and those who would like 
to make purchases of fruit cocktail are 
reporting difficulty in locating unsold 
lots. 


TOMATOES—The movement of tomatoes 
and tomato products has slowed down 
somewhat but most canners have some- 
thing to offer and the business being done 
is being secured through persistent ham- 
mering. Considerable interest is being 
shown of late in No. 2 Solid Pack at $2.25 
a dozen in competition with the popular 
No. 2% size priced by some canners at 
$2.75. The slightly lower price on the 
smaller can appeals to some shoppers in 
retail markets. Brokers say it is like 


pulling teeth to move tomato paste and 
that it is almost impossible to sell strictly 
top quality for more than $7.50, with the 
regular run priced at $7.00 a case for 6 
oz. Tomato juice and puree is going for- 
ward in small quantities, with sales con- 
fined largely to those who are buying for 
but a limited time in advance. 


SPINACH—The California Packing Cor- 
poration has come out with opening 
prices on new pack Texas spinach, for 
delivery in a limited territory. A price 
of $1.25 has been on No. 2s, $1.55 on No. 
2%s and $5.00 on No. 10s. This is the 
third year this item has been packed in 
its Texas plant and marketed under its 
Del Monte brand. 


CITRUS cROP—The California Crop Re- 
porting Service has come out with an 
initial estimate of the 1947-48 crop of 
citrus fruit, placing this at 50,600,000 
boxes of oranges, 3,170,000 boxes of 
grapefruit and 14,100,000 boxes of 
lemons. Orange and grapefruit produc- 
tion will be smaller than in the previous 
crop year, with lemons promising a 
slightly higher production. For the Na- 
tion as a whole, orange production prom- 
ises to be smaller, with that of grape- 
fruit, lemons and limes somewhat larger. 
The canned citrus juice situation has the 
trade baffled, and very little business 
seems to be passing. There are still some 
offerings being made in this market of 
old pack grapefruit juice out of Texas 
at 60 cents for No. 2 and $1.45 for 46-oz, 
and unsweetened orange juice at 70 cents 
and $1.60. 


FISH IMPORTS—Imports of canned fish at 
California ports and border cities are 
commencing to gain in volume, but are 
nowhere near pre-war figures. For the 
week ending December 5 these included 
8,884 pounds of anchovies from Sweden, 
4,332 pounds of herring tidbits from 
Sweden, 2,123 pounds of baked eels from 
Japan, 8,360 pounds of crabmeat from 
Japan and 109,440 pounds of abalone 
from Mexico. Japanese crabmeat has 
been selling in this market in a limited 
way at $54.00 a case, retailing at 69 cents 
for a half-pound can. 


i FOR PROCESSING 
HIGHEST QUALITY 


: 
PRODUCTS 
WRITE FOR COMPLETE INFORMATION 


BERLIN CHAPMAN CO, 
BERLIN, WISCONSIN 


CANNING MACHINERY FOR ALL FOOD PRODUCTS 


THE BOOK YOU NEED!! 
“A Complete Course in Canning” 


Published by THE CANNING TRADE 


THE CANNING TRADE 


FOR CANNING OR 
FANCIEST WHOLE-KERNEL CORN 


CANNING 


FREEZING 


€Quipment 


w Westminster, Mé 
HUSKERS — CUTTERS — TRIMMERS — CLEANERS 
SILKERS--WASHERS ond GRINDERS 
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The California sardine situation con- 
tinues to look dark, despite the fact that 
fishermen have returned to work upon 
promise of receiving $65 a ton for their 
catch. Landings at San Pedro have been 
as small as 13 tons a day and the total 
for the season through December 10 
amount to but 77,139 tons. A year earlier 
they totaled 144,528 tons. Canners are 
still declining to accept further business 
and no activity is expected until there are 
some substantial deliveries of fish. Some 
fair catches of mackerel are being made 
and this is moving into export trade at 
$8.50 a case. Domestic demand for this 
item is rather limited. Canners of salmon 
have made large deliveries of this fish, 
distributors somehow finding warehouse 
space for this item. Bank vaults would 
seem a good place for canned salmon, 
with Alaska reds quoted at $26.00, pinks 
at $20.00 and chums at $18.50. 


GULF STATES MARKET 


Bad Weather Curtails Shrimping—Canners 
Receipts Drop—Cold Storage Holdings Large 
—Pack Far Below Last Season. 


By “Bayou” 


Mobile, Ala., December 19, 1947 


SHRIMP—We’ve had cloudy, rainy cold 
weather here for the last twelve days 
which kept the shrimp boats tied to the 
docks a part of the time and held up 
shrimp production to some extent. Then 
too, shrimp scatters in bad weather. 


The shrimp are mostly small and 
medium size, which are not desirable for 
the headless shrimp market, hence the 
raw dealers buy them very cautiously, 
since they break and mash more easily 
in shipping than the large shrimp, which 
carry through to destination in fine shape. 

Except for the fact that large shrimp 


carry better in shipping and stand more 
rouvh handling, the small and medium 


shrimp are better to eat, because they are 
more tender and delicious and should 
brine a higher price when canned, as they 


don’ break or mash in cans. How- 
eve: the consumers have been accus- 
tom. | to demanding the large raw head- 
less shrimp and paying a higher price 
for ‘hem, and when they buy canned 
shri » they expect to buy the small and 
mec: m shrimp at a cheaper price, 
reg. less that they are of better quality. 


Simp production in the different 


are’ of this section varied last week 
fron the previous week, as it increased 
ins lachicola, Fla. and Mississippi, but 
dec) sed in Alabama, Louisiana and 
Tex . Nevertheless, the total amount of 
shy » produced in this section last week 
was nly 151 barrels less than the pre- 
vio week, whereas the canneries re- 
ceiv. | 1,047 less barrels shrimp the past 
wee than they received the previous 


L lings of shrimp in this section last 
wee were as follows: Louisiana 7,399 
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barrels, including 3,593 barrels for can- 
ning; Mississippi 1,692 barrels, including 
914 barrels for canning; Alabama 177 
barrels, including 25 barrels for canning; 
Texas 172 barrels and Apalachicola 153 
barrels. 


FROZEN SHRIMP—An accumulation of 
frozen shrimp in cold storage continues 
to exist as reports indicate that during 
the week total holdings of frozen shrimp 
for all areas reporting increased approxi- 
mately 536,490 pounds and were approxi- 
mately 860,980 pounds more than four 
weeks ago. The total holdings were 
approximately 2,639,970 pounds more 
than one year ago, 


SMALL PACK—The canneries in Louisiana, 
Mississippi and Alabama operating under 


the Seafood Inspection Service of the 
U. S. Food and Drug Administration 
report that 7,053 standard cases shrimp 
were canned in the week ending Decem- 
ber 6, 1947, which brought the pack up 
for this season to 134,171 standard cases 
as against 221,606 standard cases packed 
during the same period last season and 
105,971 standard cases during the same 
period the previous season. 


IMPORTS—It is interesting to note that 
the imports of shrimp (fresh, frozen, 
dried, canned, and pickled) into the 
United States from January 1, 1947, 
through September 30, 1947, as reported 
by the Bureau of Census, amounted to 
6,968,430 pounds. Mexico’s shipments 
accounted for 99.4 percent of the total 


A COM PLETE 
WAREHOUSE SERVICE 
We 
Specialize in 
Canned 
Foods 


Warehousing 


house or in 1 of our 5 metro- 
politan warehouses makes for 
orderly marketing, convenient 


handling and economical storage. 


Write for full information 


Our 

ability to 
make loans 
and to supple- 
ment bank loans 

against your inven- 
tory of canned foods 


stored in your own ware- 
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and was practically all fresh or frozen 
shrimp. 

Mexico is not only exporting large 
quantities of shrimp and prawn into this 


country, but also considerable buffalo 
fish, gaspergou, catfish, croaker, drum 
(red fish), sea trout, speckled, snook 
(pike) corbina, abalone, clams, lobsters, 
shark livers and fins. 


SINCLAIR-SCOTT EXPANDS 
SALES PROGRAM 


The Sinclair-Scott Company of Balti- 
more, one of America’s pioneer canning 
machinery manufacturers, has recently 
appointed established agents in exclusive 
sales territories throughout the country. 
The entirely new sales program will be 
built upon this new agency network. One 
feature will be a coordinated advertising 
campaign directed by the H. W. Budde- 
meier Company, which will keynote the 
new arrangement of sales agents. 

Important to customers is the service 
feature. The selling agent will check all 
equipment installations in his territory, 
make required service calls and perform 
periodic inspections. Maintenance stocks 
are being set up at agent locations for 
quick service to canners during operating 
seasons. The manufacturer will furnish 
detailed drawings covering installations 
based upon information furnished by the 
customer and the sales agents. 


E. Stephen Lewis, Sales and Service 
Manager of the company, in a recent 
statement issued to the new family of 
agents, said, “.. . . Our inventories are 
now at an all time peak. Based upon the 
information of the 1948 requirements 
from yourselves and other selling agents 
throughout the country, we have geared 
our 1948 production to fullest capacity... 
We anticipate quick closing of orders 
permitting early shipment anywhere in 
the country...” 

The agents appointed to represent the 
Company are: 

Chisholm-Ryder Co., Inec., Niagara 
Falls, N. Y. for Maine, New Hampshire, 
Vermont, Massachusetts, Connecticut, 
Rhode Island, New York and Pennsyl- 
vania. Their Representative, Mr. William 
Hughes at Columbus, Wisconsin, covers 
Minnesota, Iowa, Wisconsin, Illinois and 
Michigan. Mr. Elmer Huth of Fort 
Wayne, Ind., covers Michigan, Indiana, 
Ohio, Kentucky and Tennessee. 

James Q. Leavitt Co., of Seattle, Wash- 
ington; Ogden, Utah, and Oakland, Cali- 
fornia; Idaho, Nevada, Montana, Wyom- 
ing, Utah and Colorado. 

Leon C. Osborn Company of Harlingen, 
Texas, for New Mexico, Texas, Okla- 
homa, Missouri, Arkansas, Louisiana, 
Mississippi and Alabama. 

Lenfesty Company of Tampa, Florida 
for North Carolina, South Carolina, 
Georgia and Florida. 

The Sinclair-Scott Export Department 
is located at 261 Fifth Avenue, New York 
N.Y. 
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CMI RE-ELECTS SOLINSKY 
PRESIDENT 


The Board of Governors of the Can 
Manufacturers Institute re-elected Ro- 
bert S. Solinsky as president of that 
organization for 1948 at its annual meet- 
ing in New York. H. Ferris White, 
executive vice-president, and Clifford E. 
Sifton, secretary and treasurer, were also 
re-elected for another term by the Board. 


Mr. Solinsky, president of Cans, Incor- 
porated, Chicago, Illinois, has been asso- 
ciated with the can industry since 1908 
and a member of the Institute since 1941. 
He was elected to the Institute’s Board of 
Governors in December 1943. 


At the annual meeting of all members 
that followed, F. H. Braithwaite, vice- 
president of Crown Can Co., Philadel- 
phia, Pa., and E. F. Euphrat, president, 
Pacific Can Co., San Francisco, Calif., 
were elected to the Board of Governors. 
Other members of the Board are: Richard 
Amundsen, The Texas Co., New York 
City; C. H. Black, executive vice-presi- 
dent, American Can Co., New York City; 
R. G. Dahlberg, president, Armstrong 
Paint and Varnish Works, New York 
City; H. A. Eggers, president Continen- 
tal Can Co., New York City; D. W. Fig- 
gis, president, American Can Co., New 
York City; T. C. Fogarty, vice-president, 
Continental Can Co., New York City; 
D. M. Heekin, executive vice-president, 
The Heekin Can Co., Cincinnati, Ohio, 
V. K. LeComte, president, LeComte and 
Co., Inc., Brooklyn, N. Y.; G. A. Milton, 
president, Geo. A. Milton Can Co., Brook- 
lyn, N. Y.; P. E. Pearson, vice-president, 
Continental Can Co., New York City; 
Theodore Phillips, vice-president, Phil- 
lips Can Co., Cambridge, Maryland; R. C. 
Rosecrance, vice-president, J. L. Clark 
Mfg. Co., Rockford, Ill.; David Stern, 
treasurer and general manager, Stern 
Can Co., East Boston, Massachusetts; 
R. P. Swartz, president, Crown Can Co., 
Philadelphia, Pa.; H. K. Taylor, presi- 
dent, Geo. E. Ellis & Sons, Inc., Phila- 
delphia, Pa.; R. C. Taylor, vice-president, 
American Can Co., New York City,. Mr. 
Solinsky, as president, heads the Board 
of Governors. 


MILK PRODUCTION 


Production of canned evaporated milk 
in October totaled 200,500,000 Ibs., an in- 
crease of 3% over the production of last 
year, but 11% below the 1941-45 October 
average, according to the Bureau of 
Agricultural Economics. Production in 
the evaporated and condensed milk (bulk 
goods) industry during October showed 
both up and down changes compared to 
October 1946. The output of plain con- 
densed skim milk and sweetened con- 
densed skim milk was smaller than in 
October last year while the production of 
plain condensed whole milk and sweet- 
ened condensed whole milk was larger. 
Dry milk production in October, with the 
exception of dry buttermilk, exceeded the 
production of October last year. 
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NAVY CONDUCTS PACKAGIN(: 
COURSES 


A large proportion of all supplics 
shipped in the first year after Pea: 
Harbor arrived at Pacific overseas bases 
unfit to use, Clinton K. Royce, executive 
vice chairman of the Navy Packaging 
Board, has revealed. 

Although the loss ratio was later re- 
duced to less than 10 per cent, Mr. Royce 
said, through a revamping of domestic 
packaging materials to withstand the 
rigors of tropical climates, the Navy is 
guarding against a repetition of such 
losses in event of another war by con- 
ducting periodic training courses in 
packaging and materials handling. 

The first course in this area brought 
27 reserve officers, including Army and 
Air Force personnel to Jersy City, Dee. 
8, to look over the large Hudson factory 
of American Can Company. They saw 
fully automatic machinery that fabri- 
cates cans at a speed of over 350 a min- 
ute and learned about new postwar uses 
of metal containers and other develop- 
ments in this field as applied to the 
special requirements of Naval packag- 
ing. 

Pointing out that total supplies handled 
by the container group in the Navy 
Bureau of Supplies & Accounts during 
five fiscal years of war-time operation 
were valued at $18 billion, Mr. Royce 
said the courses should save taxpayers’ 
millions of dollars by minimizing damage 
in shipment and deterioration in storage 
of supplies procured for the country’s 
substantially enlarged peace-time armed 
forces. 

He explained that the couyses are 
also intended to keep reserve officers 
informed as to Navy requirements and 
Navy progress in the fields of packaging, 
materials handling, stevedoring, and 
storage. In addition, the Navy expects 
to learn considerable about industrial 
development within these fields as well 
as industrial limitations. This latter 
data, he said, is important to keep the 
Navy Department from making demands 
on industry which prove impracticable 
in execution. 

Loss of goods shipped overseas in the 
last war was reduced, he said, through 
the development of special shipping con- 
tainers and through much greater reli- 
ance on the use of pallets in han:ling 
cartons and cases of all kinds. Rvsist- 
ance of metal containers to tropics! at- 
mospheres was obtained through di) ping 
them in olive drab paint which also 
served as a camouflage. 


IN SALES POST 


G. S. Suppiger Co., St. Louis car ners, 
this week announced the election of 
Norman A. Butts as vice preside \t 
charge of sales. 


CHANGES NAME 


Pan-Am Freezers, Inc., Brown ville, 
Texas, has changed its name to Pa.-Am 
Foods, Inc. 
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_A COMPLETE COURSE IN CANNING 


Seventh Edition, revised 1946 
The Industry's Cook Book for over 40 years 


FOR MANAGERS, 
380 pages of proven pro- 


SUPERINTENDENTS, 
cedure and formulae for 
BROKERS everything ‘‘Canable”’. 
AND BUYERS 
Size 6x9, 380 Pages Beautifully Bound “I would not teke $1,000.00 fer ay 
Stamped in Gold pe 
All the newest times and temperatures .. . Used by Food Processors to check times, 
All the newest and latest products ... temperatures and RIGHT procedure . . . . 
e Fruits e Vegetables « Meats e Milk by Distributors to KNOW canned foods ‘ 
Soups ¢ Preserves e Pickles » Condiments by Home Economists to TEACH the subject of 
Juices Butters e Dry Packs (soaked) Sood peaservelion: 
Dog Foods and Specialties in minute detail, 
with full instructions from the growing through For sale by all supply houses and dealers 
to the warehouse. . . . ordirect. Price $10. postpaid. 
Published and Copyrighted By 
Since 1878—The Canned Foods Authority 
BALTIMORE 2, 20 South Gay Street, MARYLAND 
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WANTED and FOR SALE 


There is many a firm who can readily use your unneeded 
equipment. It’s the opportunity for you to turn it into cash 
while fulfilling the other fellow’s need. Or you may need equip- 
ment yourself, or want to buy or sell or rent a cannery, or 
need help, or a job. Whatever your needs, you will get good 
results from an Ad. on this “Wanted and For Sale” page. The 
rates, per insertion—Straight reading, no display—one to three 
times per line 40c, four or more times per line 30c, minimum 
charge per Ad. $1.00. Count eight average words to the line, 
count initials, numbers, etc., as words. Short line counts as a 
full line. Use a box number instead of your name, if you like. 
Forms close Wednesday noon. The Canning Trade, 20 S. Gay 
St., Baltimore 2, Md. 


FOR SALE—MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
tractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Inc., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requiremnts for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


WHEN IN NEED of food processing machinery of any kind, 
wire or call: Ashley Mixon, Canning Machinery Exchange, 
Plainview (West), Tex. 


FIRST CHECK WITH FIRST for good equipment. For im- 
mediate shipment. *Stainless Steel Kettles, Tanks and Vacuum 
Pans; *Fillers for every product; *Labelers for cans or bottles; 
*Packaging Equipment: Wrappers, Cartoners, Casers, Auto- 
matic Gluers-Sealers; *Washers, Rinsers, Cleaners; *Cutters, 
Slicers, Grinders. Send for the latest issue of “First Facts” 
just out, 1000 items listed for sale. First Machinery Corp., 
157 Hudson St., New York 13, N. Y. And nobody but nobody 
pays more for your surplus units. 


COOLERS FOR PRESERVES—A new development in Jelly 
and Preserves, etc., Coolers of the continuous type are now on 
the market whereby jars are steamed rinsed, gradually pre- 
cooled, cooled and dried in one operation. Manufacturer: Aetna 
Machine Works, Inc., 1706 Milwaukee Ave., Chicago 47, II. 


FOR SALE—Electric, full automatic Tamale Machine, by 
owner-operator, Capacity 39 doz. per minute. Adv. 47138, The 
Canning Trade. 


FOR SALE—One A.B. Cooker for No. 2 Cans. Will cook 
120 cans per minute. In A-1 condition. Chester Packing Corp., 
Chestertown, Md. 


FOR SALE—One Kyler hand-operated No. 2% Caser, used 
ene year; One Kyler hand-operated No. 2 Caser, good condition; 
(ne Sterling Vegetable Peeler, one bushel capacity. Kuhn 
Cannery, Bonner Springs, Kans. 


FOR SALE—One new Horix 14-spout Filler, with attach- 
ments for % wine quarts, variable speed drive capacity 40-50 
bottles per minute, ready for immediate shipment. Adv. 47147. 
The Canning Trade. 
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BARLIANT AND COMPANY have = ny or immediate shipment the country’s 
largest selection of surplus, used, rebuilt or NEW machinery and equinment such 
as Retorts, Fillers, Exhausters, Blanchers, Juicers, Slicers, Peelers, Cutters, 
Washers, Packaging Equipment, Boilers, Refrigeration Equipment, Motors, Pumps, 
ete. Listed below are a few representative offerings. We will be glad to place 


your name on our mailing list, upon request. 


6027—LABELER: Standard-Knapp, adj., with motor. $650.00 
5962—CAPPER: Advance, adj., handles up to quart size, with motor............ 200.00 
6175—VACUUM SEALER: Anco 3636, for 6# cans, with soldering 
apparatus 500.00 
6046—FILLER: Geyer, 4-piston, stainless contact parts, with motor............ 900.00 
6029—BAGS, NEW: glassine, 4%x2x10%, plain, with heat sealing strip 
1%” wide at top, per M 4.13 


3386—ROTARY EXHAUSTER: Peerless, FMC, style A, takes #1 to 
243 = cans 150.00 


5925—RETORTS: (5) Robins, 42x72, with 7” thermometer, 2” safety valve 
and steam gauges, each 175.00 


BARLIANT AND COMPANY,  Brokers-Sales Agents 
7070 N. Clark St. - Chicago 26, lll. - Sheldrake 3313 


SPECIALISTS Eauipment and. Supplies 


FOR SALE—3 Tuc Cutters, Model CBR, excellent shape; 
3 Tuc Huskers, model HFM, fair shape; 1 Robins Junior Silker; 
1 small Flotation Washer; 1-10’ Picking Table 24” Belt; 1 
Ayars seven pocket Tomato Filler. C. L. Hammack, Port Royal, 
Va. 


FOR SALE—12 Tuc Huskers; 9 Tuc Cutters; 4 Ayars Pea 
Fillers; 1 Exhaust Box; 2 Tuc-Robins Flotation Washers; 7— 
40 x 72” Retorts; 4—40 x 72” Open Retorts; 1 Robins Steam 
Hoist; 23—4-tier Slat type Retort Crates. D. E. Winebrenner 
Co., Hanover, Pa. 

FOR SALE—One new Amsco Model C Hi-Speed Rotary Bag 
Sealing Machine No. 833, complete with 110 AC ball bearing 
motor, feed-in guides, single foldover (front), heated knur!l- 
bend sealing wheels, thermostatic heat control, and all standard 
equipment. New, has never been unpacked. Write or wire: 
Baker Produce Co., P. O. Box 388, Norfolk, Va. 


FOR SALE—85 H.P. Leffel Boiler; working pressure 125 Ibs. 
Excellent condition, almost new. Priced right. Lake Erie Can- 
ning Co., Sandusky, Ohio. 


FOR SALE—New unused equipment. 2 Steam Jacketed 
Cook Pans 13’-2” x 39” x 12” deep; one 450 gal. S. S. Jacketed 
Holding Tank; 5 S. S. Vegetable Kettles; 1 Schmidt Filler. T. P. 
Hilands, Lewisburg, Pa. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and Packaging Equip- 
ment. Adv. 4799, The Canning Trade. 


WANTED—Ca:: Labellers, Burt, Knapp or Kyler. Adv. 47100, 
The Canning Trade. 

GET MORE for your surplus equipment. List it with our 
bureau and sell directly to the next user. 50,000 manufacturers 
get our offerings regularly. They need such units as Labe ers, 
Dicers, Peelers, Retorts, Washers, Kettles, Dryers, Stills, Mixers, 
or what have you to sell. For quicker action and better ) rice 
send full details and your price to: Equipment Finders Bu: zau, 
6 Hubert St., New York 13, N. Y. 


WANTED—tThree each, Green Bean Snippers, Cutters, rad- 
ers and Picking Tables. Any make or model in good conc tion 
considered. Whitten Bros. Canning Co., Paris, Tex. 


WANTED—New or used Pulper and Pump for tomato ; vod- 
ucts. Stainless steel 4 inch tubing. Adv. 47139, The Canning 
Trade. 


— 


WANTED—Tuc Huskers, Tuc Cutters, Tuc Cleaning Evuip- 
ment. Not interested in models over 10 or 12 years old. ‘rive 
serial numbers. Adv. 47152, The Canning Trade. 
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HELP WANTED 


WANTED—Production Superintendent; capable full charge 
large fruit packing plant. Experience in freezing apples, 
peaches, berries, etc. desirable. Permanent position, excellent 
salary opportunities, aggressive, experienced man. State in 
detail previous employers, experience, education and training, 
references, other qualifications. Adv. 47118, The Canning Trade. 


WANTED—Canned Food Salesman to contact wholesale and 
retail trade for canner. Should be free to travel. Permanent 
position. State in detail experience, education, training, refer- 
ences, other qualifications. Adv. 47141, The Canning Trade. 


SITUATIONS WANTED 


WANTED—Opportunity to prove my value to a progressive 
organization allied to the food industry. Buying, selling or con- 
tact man. Sixteen years in the canning industry. Ten years 
selling, six years as buyer and contact man in the field. Wide 
acquaintance with buyers and producers of canned foods Mid- 
west area. Will arrange conference your convenience. Now 
employed. Available on 30 days notice. Adv. 47150, The Can- 
ning Trade. 


FOR SALE — SEED 


FOR SALE—Rutgers and Grothens Red Globe Tomato Seed. 
Advise quantity needed. Northern Seed Growers, Smoketown, 
Pa. 


MISCELLANEOUS 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers, Dial Thermometers and Recording Thermometers of 
all makes. Instruments are reconditioned like new. Satisfaction 
guaranteed. For economical savings ship your Thermometers 
to: Nurnberg Thermometer Co., 124 Livingston St., Brooklyn, 
N. Y. 


CANNING AND FROZEN FOODS INDUSTRY CONSUL- 
TANT and Consular: 37 years successful experience West Coast 
“Industrial Analysis.” Consultant in modern labor saving 
methods to obtain capacity, efficiency and quality. Operational 
surveys and recommendations for improvement. Advisory on 
new plant layouts and expansion programs. Recommendations 
in veneral departmental organization and systems installation. 
Know business field to sales. “I can increase your earnings.” 
Address: Canning Industry Consultant, P. O. Box 244, Win- 
chester, Va. 


CANNERY INVESTMENT OPPORTUNITY 
—  mited group now organizing to build new pineapple cannery 
in uba. Experienced American management. Low taxes and 
lov cost labor. Write: American Pineapple Co., Apartado 32, 
Co on, Matanzas, Cuba. 


_ JTICE—Have up to date, low cost, dry pack production 
lin Will make contract with reputable party to pack on a 
¢o. plus basis. Adv. 47142, The Canning Trade. 


_ JR SALE—Pepper Hulls, Red or Green, bbls. also No. 10 
- diced % inch. Tenser & Phipps, 316 - 4th Ave., Pitts- 
uu oh, Pa. 


\VE YOU AN IDLE Canning Factory you want to operate 


ye around and make money manufacturing what every home 
us: every day? Owner manufacuring 30 years. Inventory 
$5. 0. Adv. 47151, The Canning Trade. 
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FOR SALE — FACTORIES 


FOR SALE—One of our clients operating successfully, a 
cannery in Baltimore, Maryland, since 1905, under same man- 
agement, desiring to retire, offers for sale, this successful and 
well paying business, employing 175 people and grossing over 
$1,000,000 annually, with net profit before tax of over $100,000 
a year. Real estate, equipment and machinery inventory 


over $200,000. The asking price of $250,000 for all, subject to 


offer. S. J. Stackhouse & Son, 20 E. Lexington St., Baltimore 
2, Md. 


FOR SALE—Canning Plant in center of rich Lower Rio 
Grande Valley of South Texas. Complete facilities to pack beans, 
spinach, carrots, beets, tomatoes, tomato products and pineapple. 
Building leased. Adv. 47140, The Canning Trade. 


FOR SALE—Canning Plant, retort capacity 750 cases per 
day, on dry packs. Equipment in good condition. Will sell at 
reasonable price. Adv. 47143, The Canning Trade. ‘ 


FOR SALE—Canning and Preserving Plant located Payette, 
Idaho. Center of large fruit belt. Plenty of prunes, peaches, 
apricots, apples, cherries, etc. Completely equipped with steam 
jacketed kettles, retorts, cooling conveyors, tools, etc. Yearly 
net profit from operations should exceed purchase price. Write 
or wire: P. O. Box 352, Hammond, La. 


FOR SALE—Canning Plant, well equipped for No. 2, No. 
2%, No. 10 whole tomatoes, tomato juice, tomato puree. Located 
excellent territory for tomatoes, corn, green beans, pumpkin. 
Plenty water, cheap fuel, abundance good labor, approximately 
40,000’ floor space, 15 acres, plenty room for expansion, located 
cn good railroad and U. S. highway. Established business, 
packed this year, complete and ready to operate. Highly favor- 
able tax set-up, complete cooperation from city, town of 1700 
population, best markets within 100 miles. Will pack 75,000- 
100,000 cases tomatoes and products. Owner’s health plus other 
interest reason for selling. Adv. 47145, The Canning Trade. 


FOR SALE—Food Processing Plant near Philadelphia, ten 
thousand square feet, modern equipment, now in operation, 
inspection by appointment. Adv. 47146, The Canning Trade. 


FOR SALE—Canning Plant located in Western North Caro- 
lina in one of the finest mountain counties. Plenty of fruits and 
vegetables available and good, well established markets. Reason 
for selling company being liquidated. Has been operated thirteen 
years. For information write: Tennessee Valley Associated 
Cooperatives, Inc., Waynesville, N. C. 


Arkansas. Capacity 2500 cases tomatoes per day. Contact: 
Jackson Canning Co., Black Oak, Ark. 


WRITE OR 
WIRE FOR 
PRICES TO 


QUALITY SEEDS SINCE 1892 
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DURA: FILLER 


Dt engineering skill is written into this sturdily- 
built...stainless-steel...20 station liquid filler. With precision 
accuracy it is capable of filling from 275 to 350 cans a 
minute. Insuring ease of operation and unerring perform- 
ance, DURA-MIL is constructed to satisfy —at low cost 
—the highest quality requirements of the canning industry. 


Designers and Manufacturers of Special Canning Equipment 
SEVENTH AND WOOD STREETS 
PHILADELPHIA, PA. 


1897 1947 


ATTRACTIVELY DESIGNED. 


LITHOGRAPHING Co.INC. 


GAMSE BUILDING. BALTIMORE,MD. 
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SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


HIS MATCH 


He was one of those fresh young city fellows, given to the 
use of slang. At the breakfast table, desiring the milk, he 
exclaimed: “Chase the cow this way, please.” 

“Here, Mary,” said the farmer’s wife, “take the cow down to 
where the calf is bawling.” 


ON HIS LAST LAP 


At a country theatre they were playing “The Forty Thieves,” 
and as the company only numbered eight the entry of the rob- 
bers into the cave was augmented by their passing out at the 
back of the stage and entering again at the front. 

Unfortunately, one of the robbers walked with a limp, and 
when he had entered five times a voice from the gallery cried: 
“Stick to it, Hoppy; last lap.” 


NO TROUBLE AT ALL 


An ex-service man was telling of a corporal in his company 
who was a quick thinker. One day during drill the corporal was 
standing on the side-lines of the parade grounds. A pretty girl 
was eagerly watching the drill, when a rifle volley crashed out. 
With a scream she shrank back, into the arms of the young 
corporal standing beside her. 

“Oh, I beg your pardon,” 
frightened by the rifles.” 

“Quite all right,” the corporal gallantly replied. “Let’s go 
over and watch the heavy artillery.” 

Customer: “I’d like to see something nice in dainty lingerie.” 

Absent-Minded Floorwalker: “Who wouldn’t?” 


she exclaimed, blushing. “I was 


SETTLED 


Two fussy traveling salesladies were riding in opposite seats 
in the train. One thought the car was too hot, the other said 
it was too cold. 

Just then a dusky porter came through. 

“Porter,” commanded the first lady, “I wish you’d open that 
window. I’m nearly smothered.” 

“Don’t you do it!” snapped the other. “If you do I’ll freeze 
to death.” 

The porter scratched his head. 

“What you ’spose Ah should do in a case lahk dat?” he asked 
a portly-looking traveling man, about two seats to the rear, 
trying to enjoy a little reading. 

“Open it a while and freeze one; then shut it and smother 
the other.” 


- 


“T’ve got a fierce corn on the bottom of my foot.” 
“You always were lucky. Nobody can step on it but yourself.” 


GUILTY CONSCIENCE 


In a certain suburb there is a cottage the door of which must 
be raised a little to be opened, and for this purpose a hatchet 
is generally used. One night a knock came at the door aid a 
youngster was sent to see who was there. 

“Who is it®’ inquired the boy. 

“It’s me,” said a voice outside. 

The youngster, recognizing the voice, shouted back: “It’s Mrs. 
Murphy; get the hatchet.” 

Mrs. Murphy didn’t wait. 

Mrs. Gossip: “Oh, Doctor, I feel so ill!” 

Doctor: “Your temperature is normal. Your pulse is exact.” 

Mrs. Gossip: “Well, Doctor, is my tongue coated?” 

Doctor: “No, madam, one never finds moss on a race tr: ack.” 
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GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mfrs. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, IIl. 
A. K. Robins & Co., Baltimore, M 


United Co., Westminster, Md. 


BOILER ROOM SUPPLIES 
C. A. Kries Company, Inc.; Baltimore, Md. 


BOXES (Metal), Lug, Field. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, M 


CHAIN ADJUSTERS. 
F,. Hamachek Machine Co., Kewaunee, Wis. 


CLEANING AND GRADING MCRY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 


Chisholm-Ryder Co., Niagara’ Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 

COILs, Cooking. 
Berl'n Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Foo. Machinery Corporation, Hoopeston, III. 
Har.lton Copper & Brass Works, Hamilton, Ohio 
F. 1}. Langsenkamp Co., Indianapolis, Ind. 
A. * Robins & Co., Baltimore, Md. 


CONVEYORS AND CARRIERS. 


Ber! . Chapman Company, Berlin, Wis. 

Cer al Machine Works, Inc., Philadelphia, Pa. 
Chis olm-Ryder Co., Niagara Falls, N. Y. 

Foo. Machinery Corporation, Hoopeston, II. 

La | rte Mat & Mfg. Co., La Porte, Ind. 

A. © Robins & Co., Baltimore, Md. 

Sinc «\r-Seott Co., Baltimore, Md. 

Un: 2 Co., Westminster, Md. 


C VEYOR BELTS, Cloth, Rubber, Wire. 
Chapman Company, Berlin, Wis. 
Ch: olm-Ryder Co., Niagara Falls, N. Y. 
La | cte Mat & Mfg. Co., La Porte, Ind. 
A. Robins & Co., Baltimore, Md. 


NVEYORS, Hydraulic. 

Chapman Company, Berlin, Wis. 
Chi. olm-Ryder Co., Niagara Falis, 
Since .ir-Scott Co., Baltimore, Md. 


OKERS, Continuous, Agitating. 

|. Chapman Company, Berlin, Wis. 
Chic’ olm-Ryder Co., Niagara Falls, N. Y. 
Foo: Machinery Corporation, Hoopeston, III. 
Har ‘on Copper & Brass Works, Hamilton, Ohio 
A.* Robins & Co., Baltimore, Md 
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COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery ml. 
A. K. Robins & Co., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 


CUTTERS OR CHOPPERS. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
F. Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, | 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Central Machine Works, Inc., Philadelphia, Pa. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, ¥. 
Food M&chinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Baltimore, Md 


ENIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, | > 
Food Machinery Corporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Cempany, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


PUMPS, Air, Water, Brine, Syru 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II}. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Baltimore, 
Scott Co., Baltimore, Md. 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill 
A. K. Robins & Co., Baltimore, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


VACUUM PANS. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 


General Machinery Corp., Hamilton, Ohio 


CORN CANNING MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co.. Westminster. Md. 


CORN SHAKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
A. K. Robins & Co., Baltimore, Md. 


CORN TRIMMERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Morral Bros., Morral, Ohio 
Sinclair-Scott Co., Baltimore, Md. 
United Md. 
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CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoo ston, Ml. 


A. K. Robins & Co., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm Ryder Co., Niagara Falls, N. Y. 


Food Machinery Hoopeston, IIl. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 


Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoo eston, Ml. 


A. K. Robins & Co., Baltimore, M 
United Co., Westminster, Md. 
CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


Berlin, Wi: 
lin Chapman Company, Berlin, Wis. 
eekaltrder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Il. 


A. K. Robins & Co., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamachek Machine Co., Kewaunee, Wis. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


Sinclair-Scott Co., Baltimore, M 
United Co., Westminster, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. EK. Robins & Co., Baltimore, Md. 


26 


WHERE TO BUY — Continued 


SNAP BEAN MACHINERY 


BLANCHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Go., Niagara Falis, N.Y. 
Food Machinery Corporation, Hoopeston, I!l. 
A. K. Robins & Co., Baltimore, Md. 

United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
[ele) achinery ration, ton, Ill. 
A. K. Robins & Co., Baltimore, Me a 7 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Mi 


PEELING KNIVES. 
Chisholm-Ryder Co., stingers Falls, N. Y. 
F. H. Langsenkamp Co., Indiana: fis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Ma. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, N. Y. 
Food Machinery Corporation, Ml. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Philipsburg, Pa. 

A. K. Robins & Co., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, SF 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falis, 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


THE CANNING TRADE 


KETTLES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohic 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co. Philipsburg, Pa. 
A. K. Robins & Co., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 


Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, III. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry 


BOXES, Corrugated or Solid Fibre. 
Fastern Box Company, Baltimore, Md. 
Robert Gair Company, Inc., New York 17, N. Y. 


CANS, Tin, All Kinds. 
American Can Co., New York Ci 
Continental Can Co., New York City 
Crown Can Co., Philadelphia, Pa. 
National Can Corp., Baltimore - New York City 


INSECTICIDES. 
Pittsburgh Plate Glass Co., Milwaukee, Wis. 
INSURANCE, Canners. 
Canners‘ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Il. 
Muirson Label Co., San Jose, Cal. - Brooklyn, N. Y. 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
United States Printing & Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


MANUFACTURING CHEMISTS. 
Chas. Pfizer & Co., Inc., New York City. 


PASTE, CANNERS’. 
Clark Stek-o Corp., Rochester, N. Y. 
Dewey & Almy Chemical Co., Cambridge, Mass. 
t. H. Langsenkamp Co., Indianapolis, ina. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEASONINGS. 
Product Advancement Corp., Benton Harbor, Mich. 
Wm. J. Stange Co., Chicago, 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, la. 
Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., nl. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, ‘onn 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, ag | & Co., Minneapolis, Minn. 
Rogers Bros eed Co., Chicago, ni. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, —0nn. 
Corneli Seed Co., St. Louis 2, Mo. 

Chas. C. Hart Seed Co., Wethersfield, Conn. 
D. Landreth Seed Co., Philadelphia, Pa. 

orthrup, Kin nneapolis, 

ev. Woodru & Sons, Inc., Milford, Conn. 


SUGAR, DEXTROSE. 
oun Products Sales Co., New York, N. Y. 


WAREHOUSING AND FINANCING. 
Terminal Warehouse Co., Baltimore, Md. 


December 22, 
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Manufachuing hemisls Since 1849 


81 Maiden Lane, New York 7, N.Y. 
444 West Grand Ave., Chicago-10. Ill. t 605 Third St, San Francisco 7, Calif. 
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1856— — 1947 


New Haven Green on Christmas kve. 


Sincere wishes to our friends of the trade 


for 
A Very Happy Christmas 


and 


A Prosperous New Year 


Associated Seed Growers, Inc. 


New Haven 2, Connecticut 


Atlanta 2 Cambridge, N.Y. Indianapolis 4 
Milford, Conn. Oakland 4 


Los Angeles 21 


Salinas 


Memphis 2 


San Antonio 6 
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